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Taking Newspaper Dollars

In the
Greensboro Market

The Media Audit

Greensboro-Winston Salem-High Point Dec '03-Jan ‘04



© ENTERCOM ~—
about contact news markets investors jobs mml’tt_aﬂesearch

=

Market Revenue Shares

In a comparison of major media (radio, TV, newspaper) Greensboro Market newspapers carve out the
lions share at nearly 48%.

This means ENTERCOM GREENSBORO'’s Greatest Revenue Opportunity is in

—

TAKING Greensboro Advertising
Revenue

NEWSPAPER
DOLLARS.

47.7% | Newspaper
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INTRODUCTIOI

THE MEDIA AUDIT

IS uniquely suited to help ENTERCOM go after those
newspaper dollars, as THE MEDIA AUDIT is the only
multi-media qualitative service to cover the
readership (or lack of readership) of 15 sections of
the newspaper.

The following brief presentation shows a powerful
application of this data.



The Best Way
to Reach the
Greensboro Market
Auto Purchasers
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Newspaper Readership in Greensporo IS on the decline.

I
The percent of adults exposed to newspaper on an average weekday is steadily trending down.

&

=
/

H A A
| I I |

El E
1 1

M HHR
| I |

M

Sept/Oct 02 May/June 03 Dec 03/Jan 04

The Media Audit Greensboro, NC 2002-2004
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The Media Audit Research snows...
Nearly One-Half of Greensboro Market Adults are NOT EXPOSED TO NEWSPAPER
ON AN AVERAGE WEEKDAY.

Target Analysis - Not Exposed to Daily Newspaper Avg. Weekday

TAR

OTHER 54.5%

The Media Audit Greensboro, NC Dec 03-Jan 04
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The Media Audit Research snows...

Nearly HALF of ENTERCOM listeners are NOT EXPOSED TO NEWSPAPER ON AN AVERAGE
WEEKDAY.

48.5% OF ENTERCOM LISTENERS ARE NOT EXPOSED TO NEWSPAPER
ON AVERAGE WEEKDAY

TAR

GET 48.5%
‘ OTHER 351.5%

ENTERCOM LISTENERS ADULTS 18+

The Media Audit Greensboro, NC Dec 03-Jan 04
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NOT EXPOSED TO DAILY NEWSPAPER ON AVG. WEEKDAY

ENTERCOM RADIO 183.200 40.9

0 10 20 30 40 50

Cume Ratings

The Media Audit Greensboro, NC Dec '03-Jan ‘04
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INTRODUCTIO

THE MEDIA AUDIT

is uniquely suited to help FNERGOM go after those
newspaper dollars, as THE MEDIA AUDIT is the only
multi-media qualitative service to cover the
readership (or lack of readership) of 15 sections of
the newspaper.
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application of this data.
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The Best Way
to Reach the
Greensboro Market
Auto Purchasers
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The leading newspaper in the Piedment Triad « Greensboro, NC
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VS.

WINSTON-SALEM JOURNAL
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The Media Audit Research shows...

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

BUF. NEWS*****WD/SUN . ENTERCOM RADIO
Cume Ratings

The Media Audit Buffalo, NY Nov-Dec 2003
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The Media Audit Research shows...

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

BUF. NEWS****WD/SUN B.NEWS*SN*AUTO CLAS B.NEWS*WD*AUTO CLAS.
Cume Ratings

The Media Audit Buffalo, NY Nov-Dec 2003
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The Media Audit R ar J:t;'n.ows,,,

Comparing poten'r'al [0 potential, ELMERLOM s 52% reach of planned new vehicle purchasers is
nearly 400% the potential reach of the Buffalo Nsw,, auto sections!

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

B.NEWS*SN*AUTO CLAS B.NEWS*WD*AUTO CLAS.

The Media Audit Buffalo, NY Nov-Dec 2003
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The Media Audit kesearchn snows...

Together, the Buffalo News auto sections reach less than 22%

of Buffalo planned new vehicle purchasers.

Report: AD CAMPAIGH PLAHHER REPORT ADULTS AGE 18 +
Target: PLAH BUY--HEW CARVANTRUCK/SPORT UTILITY
Market: BUFFALQ, HY for HOV-DEC 2003
CUME CUME HET CUME
MEDIA TYPE PERSONS RATING REACH L
B MEAS*SMEALUTO CLAS 9100 13.3 13.3
B.MEASRWDEALTO CLAS, ,300 9.3 2.5
MEDIA SUMMARY
PRIMT MEDA, 15,600 23 M5

~

/

TOTAL 15 500 23 @ |

The Media Audit Buffalo, NY Nov-Dec 2003
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Adding LNILhbOM o reach of planned new vehicle purchasers t

will nearly TRIPLE the reach potential of planned new venicle

Report: AD CAMPAIGH PLAHNER REPORT ADULTS AGE 18 +
Target: PLAH BUY--HEW CAR/VANTRUCK/SPORT UTILITY
Market: BUFFALO, HY for HOV-DEC 2003
CUME CUME HET CUME
MEDIA TYPE PERSOHNS RATING REACH
EMTERCOM RADID 35,500 18 51 &
B NEWS*SM=AUTO CLAS 8,100 133 133
B NEWSAAD ALTO CLAS. B,500 85 215
MEDIA SUMMARY
RADIC 35,500 52 518
PRINT MELILA, 15600 73 215
&«

TOTAL 51 100 75

The Media Audit Buffalo, NY Nov-Dec 2003
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does

ENTERCOM BUFFALD

add so dramatically to the reach of newspaper?
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The Media Audit Research shows...

Buffalo Market adults who are heavily exposed to newspaper are the 55-74 Crowd,
who have fewer consumer needs and wants, and are very likely already brand loyal.

HEAVY NEWSPAPER READERS

MARKET INDEX = 100

ADULTS--AGE 18-24

ADULTS--AGE 25-34

ADULTS--AGE 35-44

ADULTS--AGE 45-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

179

ADULTS--AGE 75 PLUS

I | | |
0 50 100 150 200

Cume Index

The Media Audit Buffalo, NY Nov-Dec 2003
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The Media Audit Research shows...

Heavy Radio Listeners in Buffalo are younger and in the prime years of consumption. They lead
active lifestyles, and depend on radio for information and entertainment.

HEAVILY EXPOSED TO RADIO

MARKET INDEX = 100

(

ADULTS--AGE 18-24 135

1 ADULTS--AGE 25-34 133

\ ADULTS--AGE 35-44

ADULTS--AGE 45-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

I |
0 50 100 150

Cume Index

The Media Audit Buffalo, NY Nov-Dec 2003
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Auto Sections Exclusive to The Media Audit

THE MEDIA AUDIT offers EMIERGOM a unigue opportunity to be more effective in going after the
substantial automotive dollars in the Buffalo News, as THE MEDIA AUDIT is the ONLY local
market qualitative service to have auto section readership.

Newspaper section information cuts readership to realistic levels and offers ENERGOM a level
playing field to pursue the lucrative auto ad market.

With some minor modifications ENERCOM BUFFALO can use this presentation with its auto dealers.

The Media Audit Buffalo, NY Nov-Dec 2003
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