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Over 43% of Norfolk Market Adults are NOT EXPOSED TO NEWSPAPER
ON AN AVERAGE WEEKDAY.
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That’s 490,200 ADULTS!

TARGET ANALYSIS - NOT EXPOSED TO NEWSPAPER AVG WEEKDAY
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 OTHER 56.6%
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Tho WadizrAgdle f—x“ _.Ch shows...

ENTERCOM RADIO is the leader, reaching ne
who are NOT EXPOSED TO NEws APER ON.
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NOT EXPOSED TO NEWSPAPER ON AVG. WEEKDAY

ENTERCOM RADIO 186,700 Ei:X

BARNSTABLE RADIO

CLEAR CHANNEL RADIO

SAGA RADIO

SINCLAIR RADIO
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The MadhENt ;@S arch shows...

The Virginian-Pilot reacl f'»:'i.E-l
this year. —

ENTERCOM reaches nearly % of planne

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS
59.2

47.9

VIRG.PILOT***WD/SUN
Cume Ratings

ENTERCOM RADIO

dia Audit Norfolk, VA Nov—Dec 2003
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The Nladiz ,LJ,J:EE Esearch shows...

People read specific sections of the newspape
cover.

While the Virginian-Pilot does re 2ach over 59% c
the Sunday auto section only reaches about
reaches only 10%. o

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS
59.2

114 10.3

VIRG.PILOT***WD/SUN VPILOT*SN*AUTO CLAS VPILOT*WD*AUTO CLAS.
Cume Ratings

~ The Media Audit Norfolk, VA Nov-Dec 2003
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IMERVIENIBAUHITIRESEearcn shows...

Comparing potential to potential, ZNERCOM' s 48%% reach of planned new vehicle purchasers is
over 400% the potential reach of the Pilot’'s auto sections!

{ad

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS
47.9

VPILOT*SN*AUTO CLAS VPILOT*WD*AUTO CLAS.

Cume Ratings
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Together, the Virginian-Pilot's auto sections reach less than 21%

IHENVIEIgEATaITIRese
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of Norfolk planned new vehicle purchasers.

Report: AD CAMPAIGH PLAHNHER. REPORT ADULTS AGE18 +
Target: PLAH BUY--HEW CARVAHTRUCK/SPORT UTILITY
Market: HORFOLEK, VA for HOV-DEC 2003

CUME CUME HET CUME
MEDMA TYPE PERSCOHS RATIHG REACH
3,400 11.4 11.4
1035 206

MEDIA SUMMARY

PRIMT MEDIL2,

17,900
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Adding ENTEREOMSS reach of planned new vehicle purchasers to the Virginian-Pilot’s auto sections

will nearly TRIPLE the reach potential of planned new vehicle purchasers to 99%.

Report: AD CAMPAIGH PLAHHER. REFORT ADULTS AGE 18 +
Target: PLAH BUY--HEW CARVANTRUCKSPORT UTILITY

Market: HORFOLK, VA for HOV-DEC 2003

CUME CUME HET CUME
MEDIA TYPE PERSONS RATING REACH
EMTERCOM RADIC 47 4 474

9,400 114 11.4
103 2006
MEDIA SUMMARY

RO
PRIMT MEDIA
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Norfolk Market adults who are heavily exposed to newspaper are the 55+ Crowd,
who have fewer consumer needs and wants, and are very likely already brand loyal.

HEAVY NEWSPAPER READERS
MARKET INDEX = 100
ADULTS--AGE 18-24
ADULTS--AGE 25-34
ADULTS--AGE 35-44
ADULTS--AGE 45-54
ADULTS--AGE 55-64

ADULTS--AGE 65-74

ADULTS--AGE 75 PLUS

50 100

Cume Index
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InENIEdieEAndit-Research shows...

Heavy Radio Listeners in Norfolk are younger ¢
lead active lifestyles, and depend on radio for i
HEAVILY EXPOSED TO RADIO

MARKET INDEX =100

(
ADULTS--AGE 18-24

A

ADULTS--AGE 25-34

\ ADULTS--AGE 35-44 129
ADULTS--AGE 45-54
ADULTS--AGE 55-64

ADULTS-AGE 65-74

ADULTS--AGE 75 PLUS

1 \ |
0 50 100 150

Cume Index
dia Audit Norfolk, VA Nov-Dec 2003
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SRS Exclusive to The Media Audit

THE MEDIA AUDIT offers AVEREAN a un
substantial automotive dollars |
the ONLY local market qualitati
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With some minor modifi
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