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In a comparison of major media (rac 4_
thelionsshareofadre" t 54%

This means ENTERCOM ROCHESTER'S
Greatest Revenue Opportu ity is in

WINNING | \
NEWSPAPE
DOLLARS.

Rochester Advertising Revenue

—_ 18.9%
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Therefore, advertisers ‘ 2d v
do not lend themselves to newspap:

% of Adults
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2001 2002 2003

~ The Media Audit Rochester, NY 1999-2003




© ENTERCOM R

about contact news markets investors jobs market research

Tha adlzr et r§55 arch shows...

Over 41% of Rochester Market Adults .
ON AN AVERAGE WEEKDAY.

That's 337,000 ADULTS! =
Target Analysis - Not Exposed to Newspaper Average Weekday

TARGET 41.2%

OTHER 58.8%

a Audit Rochester, N\Jtarch-April 2003
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The Nladiz ,LJ,J} SNESEeC rch shows...

ENTERCOM RADIO reaches @ 2-third
who are NOTEXPOSED‘I‘ON ISPA :_‘;_-,

Each week, ENTERCOM reach ----- 12,0
NOT EXPOSED TO NEWSPAPER AVERAGE WEEKDAY

ENTERCOM RADIO 112,100 [EEE

0 10 20 30 40

Cume Ratings
The Media Audit Rochester, NYI/larch -April 2003
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The Nladiz ,LJ,J:EE Esearch shows...

The Democrat & Chronicle reaches over 81%
a vehicle this year.

ENTERCOM reaches over 5“ anned veh

Plan to Buy Vehicle During Next 12 Months

34.2

DEM & CHRON**WD/SUN ENTERCOM RADIO

Cume Ratings
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The vadi ,LJJ}& eses rch shows...
People read specific sections of the newspap
cover, .

While the Democrat & Chronicle does reacl
vehicle, the Sunday auto sectlon D
reaches only 13.6%.

v =

PLAN TO BUY VEHICLE DURING NEXT 12 MONTHS

15.4 13.6

DEM & CHRON**WD/SUN D & C**SN*AUTO CLAS D & C*WD*AUTO CLAS.

Cume Ratings

he Media Audit Rochester, NY March-April 2003
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Comparing potential to potential, ZNERCIM s 34.2% reach of planned new vehicle purchasers is
over 220% the potential reach of the D&C’s auto sections!

PLAN TO BUY VEHICLE DURING NEXT 12 MONTHS

D & C**SN*AUTO CLAS D & C*WD*AUTO CLAS.
Cume Ratings
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IHERVIENIHBAUHITIRESEearcn shows...
Together, the Democrat & Chronicle’s auto sections reach less than 27%

of Rochester planned vehicle purchasers.

Report: AD CAMPAIGH PLAHHER REPORT ADULTS AGE 18 +
Target: PLAH BUY--CARVANTRUCK/SPORT UTILITY

Market: ROCHESTER, HY for MAR-APR. 2003

CUME CUME HET CUME
MEDIA T‘l’PE PERSDHS RATING REACH
& FALTO CLAS ! 15.4 15.4
126 268

MEMA SUMMARY

PRIMNT MEDIA, 45,500

45 800
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Lad

Adding ENTEREOMS reach of planned vehicle purchasers to the Democrat & Chronicle’s auto sections

will nearly DOUBLE the reach potential of planned vehicle purchasers to 52%.

Report: AD CAMPAIGH PLAHHER REPORT ADULTS AGE18 +
Target: PLAH BUY--CARVANTRUCK/SPORT UTILITY

Market: ROCHESTER, HY for MAR-APR. 2003

CUME CUME HET CUME
MEDMA TYPE PERSOHNS RATING REACH
EMTERCOM RADIC 54,200 342 342

154

2B5

MEDIA SUMMARY

FADID
PRIMT MEDLA,
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Rochester Market adults who are heavily exposed to newspaper are the 55+ Crowd,
who have fewer consumer needs and wants, and are very likely already brand loyal.

HEAVY NEWSPAPER READERS
MARKET INDEX = 100
ADULTS--AGE 18-24
ADULTS--AGE 25-34
ADULTS--AGE 35-44
ADULTS--AGE 45-54
ADULTS--AGE 55-64
ADULTS--AGE 65-74

ADULTS--AGE 75 PLUS

50 100

Cume Index
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INENEIa ATt Research shows...

Heavy Radio Listeners in Rochester )¢
lead active lifestyles, and depend on radio for ir

HﬁK/iLY EXPOSED TO RADIO
MARKET INDEX =100

( ADULTS--AGE 18-24
ADULTS--AGE 25-34

{ ADULTS-AGE 35-44

134

ADULTS--AGE 45-54

\ ADULTS--AGE 55-64
ADULTS--AGE 65-74

ADULTS--AGE 75 PLUS

1 |
0 50 100 150

Cume Index
dit Rochester, NYlIarch—ApriI 2003
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SRS Exclusive to The Media Audit

THE MEDIA AUDIT offers ZVEREAM a un
substantial automotive dollg
local market qualitative <

,
L%

"'-..

Newspaper section informﬁn
playing field to pursue the It
With some minor modifications AV «
dealers. A\
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