
100.7 WZLX Listener Profile
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100.7 WZLX is Highly Targeted in Reaching 
Contractors

WZLX Listeners are 136% more likely than the market average to work in Construction

The Media Audit Boston Report for Jun-Jul 2004
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100.7 WZLX is the Market Leader in Reaching 
Contractors

WZLX reaches MORE than any other radio station.
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100.7 WZLX Reaches Home Owners

Three-Fourths of WZLX Listeners are Home Owners
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100.7 WZLX Reaches Harvey’s Best Customer 
Prospects

WZLX Listeners are Much More Likely than the Market Average 
to be Prime Prospects for Window Replacement
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