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Report: MEDI&, PROFILE REPORT ADULTS &AGE 15 + All Groups
harket: BOSTON, Ma for JAM-FEB 2004
hedis: WELH-FM
Media Persons: 333 600
Age Analysis Gender Profile Ethnicity Profile
75+ 0.6% OTHERS 6.4%
18-24 15.2% p5-64 4.5% PELACK 2o

45-54 24.5%
25-34 14.7%

35-44 40.5%

EMALE 36.2%

MALE 63.8%

WHITE 20.0%

Annual Income

< 25K 7.6%
25K - 34K 5.9%

T5K+ 37.4%

B5H - 49K 30.1%

50K - 74K 18.9%

3001 5

R “k, ON AIR

The Media Audit Boston Report for Jan-Feb 2004

Education Profile

OTHERS 1.2%

HS ORLESS 5.0% ADV. DEGREE 12.8%

HS GRAD. 19.0%

COLL. GRAD. 30.6

SOME COLL. 31.3%
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WZLX Listeners are 136% more likely than the market average to work in Construction

Repott: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA ADULTS Cume Incex:
arket: BOSTOM, Ma, for JUM-JUL 2004
e WWELK-Fh

WZLX-FM

MARKET INDEX = 100

OCCUPATION--CONSTRUCTION, INCLUDING HOME/RE-MODEL 236

The Media Audit Boston Report for Jun-Jul 2004
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WZLX reaches MORE than any other radio station.

Repart: RANMKER REFORT ADULTS Mozt Often Ratings
hdarket: BOSTOM, A for JUN-JUL 2004
Target: QCCUPATION--COMSTRUCTION, INCLUDING HOMERE-MODEL

Total Audience: 4, 016 400 % In Target Audience: 2 3% Target Audience: 93,200

Core Listeners: Occupation-Construction, inclucing Home Remodel

WELH-F

WGIR-F i

WROR-FM

WWTHR-F

WRKO

WAAF-Fh

WWEH-F I

YWBCM-FM

The Media Audit Boston Report for Jun-Jul 2004
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Three-Fourths of WZLX Listeners are Home Owners
Repoart: MEDIL, PROFILE REPORT ADULTS AGE 18 + Target Analysis
Market: BOSTOM, M& for JAN-FEB 2004
Media: WZLH-FM
Target: HOMEMCUSE CWWELLIMG UIMIT--CWWMED
Mediz Perzons: 333,600 % In Target Audience: 75.0% Target Audience: 250,200

75% of WZLX Listeners are Home Owners

OTHERS 25.0%

TARGET 75.0%

The Media Audit Boston Report for Jan-Feb 2004
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WZLX Listeners are Much More Likely than the Market Average
to be Prime Prospects for Window Replacement

Fepatt: MARKET IMDEX REPORT, MULTIPLE TARGET SINGLE MEDIA, ADLLTS AGE 15 + Cume Inclex
hiarket: BOSTOM, MA for JAR-FEB 2004
hedia: WWELK-Fd

Cume Index

MARKET INDEX = 100

ANNUAL HOUSEHOLD INCOME--$75,000 PLUS

PLAN TO REMODEL HOME NEXT 12 MONTHS 149

HAVE SECURED LINE OF CREDIT'HOME EQUITY ACCOUNT

The Media Audit Boston Report for Jan-Feb 2004
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