Report: MEDIL PROFILE REPORT

Market: PHILADELPHIA, PA for JAM-MAR 2007
Bases: ADULTS AGE 15+

hedlia: WP

Target: HOME ChyER--CWELLIMG UMIT--COWMED

hedia Persons: 401 400

THE MEDIA, ALIDIT

Target Percent. 95.9%

All Groups

Target Persons: 377,000

94% of WIP Listeners are Home Owners

OTHER 6.1%

TARGET 93.9%
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ADULTS AGE 15+

WP

Cume Index

WIP Outperforms the Market in Upper Incomes

MARKET INDEX = 100

ANNUAL HOUSEHOLD INCOME--$50,000 PLUS

ANNUAL HOUSEHOLD INCOME--$75,000 PLUS

ANNUAL HOUSEHOLD INCOME--$100,000 PLUS

ANNUAL HOUSEHOLD INCOME--$150,000 OR MORE
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ADULTS AGE 158+

WP

Cume Index

WIP Listeners are 91% More Llkely to be Home Owners with
$100,000+ Income

MARKET INDEX = 100
HOME OWNER--INCOME--$75,000-$99,999

214

HOME OWNER--INCOME--$100,000 OR MORE

250
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Repart: RAMKER REPORT THE MEDIA ALIDIT
Market: PHILADELPHIA, PA for JAR-MAR 2007

Bazes: ADULTS AGE 15+

Target: HOME CAMER--CVWWELLIMG LIMIT--ChAMED

Base Population: 5,914,500 Y In Target: 75.3%

Cume Ratings

Target Persons: 2,945,100

WIP Reaches 377,000 Home Owners

400000 377,000
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Report: RAMHER REPORT THE MEDI&, sUDIT Cume Ratings
Market: PHILADELPHIA, PA for JAN-MAR 2007
Baszes: ADULTS AGE 15+
Target: ANMUAL HOUSEHOLD INCOME--F75 000 PLUS
Base Population: 3,914,500 % In Target: 31.7% Target Persons: 1,240,000
WIP Reaches 233,100 Adults with $75,000+ Household Income
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Reportt: RAMKER REPORT THE MEDI&, &LDIT
Market: PHILADELPHIA, PA, for JAN-MAR 2007

Bazes: ADULTS AGE 15+

Target: PLAMN TO BUY & HOME DURIMG NEXT 2 YEARS

Basze Populstion: 3,914,800

% In Target: 14 5%

Cume Ratings

Target Persons: 570,700

50000

40000+

30000+

20000+

10000+

WIP Reaches 41,400 Adults Planning to Buy a Home

41,400

WIP
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