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Repart: MEDIA PROFILE REPORT ADULTS Al Groups
harket: BOSTOM, MA for DEC '04-JAR 2005
hedia: WL R-Fhd

Media Persons: 303,500

Age Analysis
_T4 o
1824 9.6% |"T'5 TR o1 10.1%
25-34 10.6%

45-54 34.2%

35-44 34.7%

Gender Profile

__FEMALE 40.8%

MALE 59.2%

Ethnicity Profile

OTHERS 6.0%
HISPANIC 2.6%

WHITE 91.4%

Annual Income

< 25K 4.1%
25K - 34K 8.7%

50K - T4K 16.8%

ON AIR

The Media Audit Boston Report for Dec '04 — Jan ‘05

Education Profile

HSORLESS 2.8%  apv. DEGREE 13.4%

HS GRAD. SO.O%H

COLL. GRAD. 34.0

SOME COLL. 19.8%
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WZLX Reaches 22,500 Home Buyers in the Boston Market

Report: FRAMKER REFORT
mlarket: BOSTOM, MA for DEC 'O04-J80 2005
Target: PLAM TO BLY & HOME DURING MEXT 2 YEARS

Total Audience: 4 016 400

i LIMmE
Fank |Media Perzons
1 L -F 22 500

The Media Audit Boston Report for Dec '04-Jan ‘05
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THE MEDIA AUDIT*BOSTON, MA
December, 2004 - January 2005

Average Market Value of Home

WZLX-FM

$436,000

The Media Audit Boston Report for Dec '04-Jan ‘05
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REFORT: CROSSTAB REPORTS
MARKET: BOSTOMN, MA FOR JUM-JUL'04DEC' O4-J AN
BASE: ADULTES AGE 18+

FRIMARY TARGET. RADID 7-DAY CUME--ZLX-FM

Baze Perzons: 4 016 432

Average
Targets Income
ADULTS AGE 15+ 7B 658
PLAM MEXT 2 YEARS--MEXT WD YEARS PLAN TO BLUY A HOME: 53,194
PLAM MEXT 2 YEARS--CWRERS WHO PLAMN TO BLY HORME 72114
PLAM MEXT 2 YEARS--RENMTERZ WHO PLAM TO BUY HOME 61,056

The Media Audit Boston Report for Jun-July 2004 — Dec '04-Jan 2005
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63.7% of WZLX Home Buyers have Two Incomes

REPORT: CROSZSTAB REPORTS
MARKET: BOSTOM, MA FOR JUM-JUL'04DEC D4- AN DS
BASE: PLAM MEAT 2 YEARS--MEXT TWO YEARS PLAN TO BLYY A HOME:

PRIMARY TARGET: RADIO 7-DAY CLME-AMWIL K -Fh

Baze Persons: 414 904

Yertical Target
Targetz Percent Inclex
e —

TV INCOME FAMILY - ) 171

The Media Audit Boston Report for Jun-July 2004 — Dec '04-Jan 2005
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