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WHO is
the HOME OWNER PLANNING TO BUY A HOME

In the Pittsburgh Market?

• 54.3% Male

• 75% are 25-54 Years of Age

• 93% White

• 43% with $75,000+ Income

• College Educated
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HOME OWNERS PLANNING TO BUY A HOME
In the Pittsburgh Market

County of Residence:

46.3% Live in Allegheny County
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Steel City Media Outperforms the Market in Delivering
ALLEGHENY COUNTY RESIDENTS.



Source:  The Media Audit

Steel City Media is HIGHLY TARGETED in Reaching
25-54 YEAR-OLDS.
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Steel City Media’s Audience Outperforms the Market by 67%
In Delivering Home Buyers Who Currently Own a Home.
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Steel City Media is HIGHLY TARGETED in Reaching 
HOME OWNERS PLANNING TO BUY with $75,000+ INCOME.
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