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STEELCITY MEDIA = Pittsburgh's PEEMIERE MediaGroup
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Report: TARGET MARKET PROFILE REPORT -_. — '.ﬁk-}iﬁit- 1
Market: PITTSBURGH, PA, for MO -DEC 2004 rd.'.‘-h-

Base: ADLLTS ﬁ:ﬂ

Target: PLAM TO BUY & HOME DURIMG MEXT 2 YEARS--MOW Sy W I I O L]

Total Audience: 1,836,100 I S

the HOME OWNER PLANNING TO BUY A HOME
farket Target .
Prafile Profile In the Pittsburgh Market?

Market Prafile Groups Percent Percert Inclex

MALES AGE 15 + 46 5 545 116 ° (0)

FEMALES AGE 18 + £3.2 457 a6 54 : 3 /0 M ale

AGE 18-20 439 x x

AGE 21-24 EY 9.4 140

AGE 25-34 140 336 239 » 75% are 25-54 Years of Age

AGE 35-44 18.4 29.3 158

AGE 45-49 10.4 25 24

AGE 50-54 9.3 96 104

AGE 95-64 138 11.2 ga

AGE B5-T4 125 249 25

AGE TS+ 9.8 1.3 13 ~ 93% Whlte

RACE--WHITE 86.2 929 108

RACE--BLACK 7.3 * *

RACE--HISPANIC 07 16 2278

RACE--A518M 1.2 5.2 426

R&CE--OTHER 4.5 * *

UMDER 25000 214 20 El

$25000-$34999 186 195 107

F35000-549999 249 16.1 G5

Fa0000-574999 149 19.3 1239 o

ws | 43% with $75,000+ Income

HS. OR LESS T 47 E1

H.5. GRADUATE 3E6.2 324 =

SOME COLLEGE 221 176 &a

COLLEGE DEGREE 225 278 122 ® COl |ege Ed u Cated

ALY AMCED DEGREE 11.0 174 1356

Source: The Media Audit




HOME OWNERS PLANNING TO BUY A HOME T

In the Pittsburgh Market
REPORT: CROS5TABR REPORTS
MARKET: PITTSBURGH, PA FOR JUM-JULMOY-DEC 2004
BASE: ADULTS AGE 18 +

Total Audience: 1,536 100

PRIMARY TARGET: PLAM TO BUY A HORME DURIMG MERT 2 YELARS--MOW O

fd.‘-h
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Yertical
Target= Percent
LI%E IM--ALLEGHEMY COURTY 453
LI%E IN--BEAWER COUMTY 6.0
LIE IMN--BUTLER COUMTY 5.8
LI"E IN--FAYETTE COURMTY 6.0
LI%E IM--wWASHIMNGTOR COLRTY 9.4
LI%E IN--"WESTMORELARD COURNTY 266

County of Residence:

46.3% Live in Allegheny County

Source: The Media Audit



Steel City Media @utperforms the Marketin Delivering

ALLEGHENY COUNTY RESIDENTS.

Report: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA Mot Often Index
arket: FITTSBURGH, PA for MOY-DEC 2004

Baze: ADULTS

Media: WREHANMLTLPIT CT PPR

MARKET INDEX = 100

LIVE IN--ALLEGHENY COUNTY

STEEL CITY MEDIA

Source: The Media Audit



l STEELCITY MEDIA = Pittsburgh's PEEMIERE MediaGroup

Steel City Media'is HIGHLY TARGETED In'Reaching L1
25-54 YEAR-OLDS.

Report: M&RKET INDEX REPORT, MULTIPLE TARGET SINGLE WEDIA Cume Index
Market: FITTSBEURGH, P& for NOY-DEC 2004

Baze: ADULTS

echis: WRRHANLTIRIT CT FPR

STEEL CITY MEDIA OUTPERFORMS THE MARKET IN DELIVERING 25-54

MARKET INDEX = 100

ADULTS--AGE 25-54

Source: The Media Audit



Steel City Media's Audience Outperforms the Market by 67% ‘-l"-‘
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In Delivering Home Buyers Who Currently Own a Home.

Report: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA Cume Index
Market: PITTSBURGH, PA, for NOW-DEC 2004

Basze: ADULTS

Medis: WRREKAMLTLPIT CT FRFR

STEEL CITY MEDIA

MARKET INDEX = 100

PLAN TO BUY A HOME DURING NEXT 2 YEARS--NOW OWN

167

Source: The Media Audit



Steel City Media is HIGHLY. TARGETED in Reaching oL el
HOME OWNERS PLANNING TO BUY. with $75,000+ INCOME.

Report: MARKET INDEX REPORT, MULTIPLE MECIA SINGLE TARGET hiost Often Inclex:
arket: PITTSEURGH, P& for MOY-DEC 2004

Basze: PLAN MEXT 2 YEARS--OWNERS WHC PLAN TO BUY HOME

Target: AMMUAL HOUSEHOLD IMNCOME--$75 000 PLUS

Taotal Audience: 78 600 % In Target Audience: 42.6% Target Audience: 33500

HOME OWNERS PLANNING TO BUY A HOME WITH $75,000+ INCOME

MARKET INDEX = 100

CITY PAPER

WLTJ-FMWRRHK-FM

Source: The Media Audit



PREMIERE MediaGroup

s Pittsburgh's

STEELCITY MEDIA

COMPOSITE AVERAGE REPORTS Cume Rating

PITTSBURGH, P& for MOW-DEC 2004

Qg T

Target 2
Target 3
Target 4
Target 5

AMMUAL HOUSEHOLD INCOME--$735,000 PLUS
PLAMN TO BUY A HOME DURING MEXT 2 YEARS
PLAM TOBUY A HOME DURIMNG MEXT 2 WYEARS--MOWY CAM
HOMEMHOUSE DYWELLING UMIT--COMMNED

LIVE IN--ALLEGHENY COUNTY

STEEL CITY MEDIA REACHES MORE OF HEARTLAND HOMES PROSPECTS

WRRKWLTJPIT CT PPR 30.3

WDVE-FM 28.6

KDKA
WRHKZ-FM
WDSY-FM

POST-G*SN*HOME SEC.

PITTSBURGH MAGAZINE

WWSW-FM

Source: The Media Audit
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