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A smart partnership
To reach a targeted audience
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Market Profile
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Average Resident

WUSF Listeners
Are 52% more
Likely to eat at

Chick-Fil-A 
above other
burger joints
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WUSF reaches more
Chick-Fil-A customers

daily than any other local
radio station!
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WUSF Listeners purchase over 85,800 meals at
Fast Food Restaurants in the market every week!

At an average purchase of $5 WUSF Listeners spend almost 
$430,000 weekly at local fast food establishments

x 3 meals=
85,800 meals



The Media Audit ~ Tampa-St. Petersburg Oct/Dec’07

Together a campaign with WUSF Radio & TV will
reach 1 out of every 3 people in your target audience! 
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