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KKND and WMTI Dramatically Outperform the Market in Delivering
FULL-SERVICE RESTAURANT DINERS
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KKND and WMTI Outperform the Market in Delivering
FREQUENT WINE CONSUMERS
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WMTI Super-Serves the Restaurant Diner Prime Demo – Adults 25-54.
• 62.6% of Frequent Full Service Restaurant Diners are Age 25-54.
• 69.4% of WMTI-FM Listeners are Age 25-54.
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KKND Super-Serves the Restaurant Diner Prime Demo – Adults 25-54.
• 62.6% of Frequent Full Service Restaurant Diners are Age 25-54.
• 66% of WMTI-FM Listeners are Age 25-54.
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