
Delivering New Orleans
Best Customer Prospects

For

Dixie Roadhouse

January 30, 2007

http://www.rockincountry1067.com/�


Source:  The Media Audit New Orleans  Aug-Oct 2006

Rockin’ Country KKND Dramatically Outperforms the Market in Delivering
FULL-SERVICE RESTAURANT DINERS
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Rockin’ Country KKND Dramatically Outperforms the Market in Delivering
FAST FOOD RESTAURANT DINERS
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Rockin’ Country KKND Super-Serves the Fast Food Prime Demo.
77.3% of Fast Food Diners are Age 18-49.

85.5% of Rockin’ Country’s Listeners are 18-49.
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Rockin’ Country KKND Super-Serves the Full Service Diner Prime Demo.
63% of Frequent Full-Service Restaurant Diners are Age 25-54.

66% of Rockin’ Country’s Listeners are 25-54.
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Rockin’ Country Delivers Families…Prime Diner Prospects
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