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Over 20,400 Charleston Adults Ate at
a Pizza Restaurant Last Month

Base Population: 465117

Report: TARGET QUICK PROFILE

Market: CHARLESTOR, SC for QCT-MOY 2003

Bases: ADULTE AGE 18+

Target: ATE FAST FOOD PAST 4-WNEEKS--AMY PIFZA RESTALRANT

THE WEDIS AUDIT

% in Target: 4.4

Al Groups
TOTAL

Target Persons: 20,438

Target Profile

Age Analysi

Gender Profile

Total ncome: $976,133,250 18-20
21-24
Mean Income: $47.761 Male
25-34
Mean Age: 42
35-44
Home Owners: 53%
45-54 26.9%
Mean Home Value: $185,324 Female 7. T%
55-64
Mean Miles Past Week: 215 65-T4
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H.S. or Less
White 58.5%
15-25K
H.S. Graduate 44.6%
25-35K
Black 35-50K 38.2% Some College
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One Degree
T5-100K
Other
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Over Half of Charleston’s Pizza
Enthusiasts Have Children

THE MEDIA AUDIT
CROSSTAR REPORTS
Cross Target Target Index

REFORT MARKET: CHARLESTON, 5C

REFORTBASE:  ADULTS AGE 15+

REFORT PERIOD: OCT-NOWZ008

FRIMARY TARGET: ATE FAST FOOD PAST 4WEEKS-ANY PIZZA RESTALRANT

BASE PORLILATION: 488,116 % IN TARGET: 4.4%
FRIMARY TARGET
TARGET PERSONS INOEX 0 100 00
STAGE IN LIFE CYCLE-CHILDREN--ANY AGE 13-17 4 516 163
STAGE IN LIFE CYCLE-CHILDREN AT HOMEANY AGE 10,197 111 I
STAGE N LIFE CYCLE-CHILDREN-ANY UNDER f 3,300 24 I
STAGE IN LIFE CYCLE-CHILDREN--ANY AGE f-12 3,368 77 I
STAGE IN LIFE CYCLE-CHILDREN--ANY AGE 12 PLUS 1,00 f7
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Radio is Key to Reaching Pappa
John’s Targets

Report: RMEDLA, DAY ARSLY SIS THE MEDI& AUDIT Target Market
Market: CHARLESTOR, SC for QCT-MOY 2003

Bases: ADULTE AGE 18+

Target: ATE FAST FOOD PAST 4-WNEEKS--AMY PIFZA RESTALRANT

Base Population: 465116 % In Target: 4.4% Target Persons: 20,438

Pizza Enthusiasts Spend Nearly 5 Hours Daily With Radio

INTERNET 26.0%

RADIO 35.7%

BILLBEOARDS 7.4%

NEWSPAPER 4.7%

TELEVISION 26.2%

TOTAL MARKET PROFILE IS BASED OM 570 RESPOMDENTS. TARGET MARKET PROFILE IS BASED ON 35 RESPONDENTS.
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Citadel Radio Reaches Pappa John’s

Key Audience

THE MEDI& AUDIT

Report: AGE DEMO ANALYSIE
Market: CHARLESTOR, SC for QCT-MOY 2003
Bases: ADULTE AGE 18+
hedia: CITADEL RADID
Target: ATE FAST FOOD PAST 4-WWEEKS--ANY PIZLA RESTAURANT
Total Market Persons: 468 116 Media Percent: 31.7% tedia Persons: 1438 410
Total Market Persons: 465,116 Target Percent: 4.4% Target Persons: 20,438
100——
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BELOW TARGET IN TARGET (25-54) ABOVE TARGET BELOW TARGET IN TARGET (25-54) ABOWE TARGET
MEDI& AUDIEMCE ARALYSIE IS BASED OM 2534 RESPORDEMTS IM THE AUDIEMCE OF THE hEDIA
hMARKET PROFILE IS BASED QM 570 RESPORDENTS. TARGET PROFILE IS BASED O 35 RESPOMNDEMTS I THE AUDIEMCE OF THE hEDILA
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Citadel Reaches Over Half of
Charleston’s Pizza Diners

Report: RAMNKER REPORT THE MEDI& ALDIT Cume Ratings
Market: CHARLESTOR, SC for QCT-MOY 2003

Bases: ADULTE AGE 18+

Target: ATE FAST FOOD PAST 4-WNEEKS--AMY PIFZA RESTALRANT

Base Population: 465116 % In Target: 4.4% Target Persons: 20,438

Reach Over Half of Charleston’'s Pizza Enthusiasts with Citadel
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BASED ON 35 RESPONMDEMNTS OUT OF THE TOTAL SAMPLE OF 570 BASE # OF RESPOMDENTS
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Citadel Reaches all of Pappa John’s
Key Targets

80% A
70% -
60% -
50% -
40% A
30% -
20%
10% A

Citadel's Reach of Charleston Pizza Diners

54%

57%

68%

0%

Pizza Diners

Source: The Media Audit, Charleston Oct-Nov 2008
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Pizza Diners A25-54

Pizza Diners with Kids
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