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PLAN TO BUY A MAJOR HOUSEHOLD APPLIANCE DURING THE NEXT 12 MONTHS.
Major Appliance Buyers Spend More Time with Radio than Any Other Medium.

Report: MEDIA DAY ANALY SIS T BREAKCUT THE MEDIA ALDIT Target Market
harket: CLEVELAMD, OH for JAN-FEB 2007

Bases: ADULTS AGE 18+

Target: PLAM BUY 1M 12 MONTHS--MAJOR HOUSEHOLD APPLIAMCE

Baze Population: 1 617 E00 % In Target: 11 4% Target Persaons: 154 900

MEDIA DAY ANALYSIS OF CLEVELAND'S MAJOR HOUSEHOLD APPLIANCE BUYER

RADIO 28.2%

INTERNET 19.7%

BILLBOARDS 7.2%

NEWSPAPER 6.5%

BROADCAST TV 17.1% SATELLITE TV 6.8%

LOCAL CABLE 14.6%
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PLAN TO BUY A MAJOR APPLIANCE DURING THE NEXT 12 MONTHS.

Radio is the Most Highly Targeted & Efficient in Delivering
Major Household Appliance Buyers

Repart: RANKER REPORT THE MED!&, ALIDIT Cume Incle:x
hdarket: CLEVELAMND, OH for JAN-FEB 2007

Bases: ADULTS AGE 18+

Target: PLAMN BUY 1M 12 MONTHS--MAJOR HOUSEHOLD APPLIAMCE

Base Population: 1,617 600 % In Target: 11 .4% Target Persons: 154 800

BUYERS OF MAJOR APPLIANCES ARE 27% MORE LIKELY TO BE HEAVILY
EXPOSED TO RADIO

HEAVY RADIO

127

HEAVY TELEVISION

HEAVY NEWSPAPER

150
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NEWSPAPER SKEWS AGE 55+

Cleveland adults who are heavily exposed to newspaper

are 51% more likely to be age 55-64 & 108% more likely to be Age 65+

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDI& AUDIT Cume Index
Market: CLEVYELAMD, OH for JAMN-FEB 2007

Baszes: ADULTS AGE 18+

Meddia: HEANY NEWSPAPER

HEAVY NEWSPAPER READER AGE PROFILE

MARKET INDEX = 100

ADULTS--AGE 21-24

ADULTS--AGE 25-34

ADULTS--AGE 35-44

ADULTS--AGE 45-49

ADULTS--AGE 50-54

ADULTS--AGE 5564

ADULTS--AGE 65 PLUS 208
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CLEAR CHANNEL RADIO
IS THE LEADING RADIO CLUSTER IN REACHING
MAJOR HOUSEHOLD APPLIANCE BUYERS

Report: RAMNKER REPCRT THE MEDIA &DIT Cume Ratings
Market: CLEWELAND, OH for JAN-FEB 2007

Bases: ADULTS AGE 15+

Target: PLAM BLY 1M 12 MONTHS--MA&JOR HOUSEHOLD &PPLIAMNCE

Ba=e Populstion: 1 617 G600 % In Target: 11.4% Target Perzons: 184,900

PLAN TO BUY A MAJOR HOUSEHOLD APPLIANCE DURING NEXT 12 MONTHS

CLEAR CHANNEL RADIO 100.100
CBS RADIO
RADIO ONE

ELYRIA-LORAIN BRCSTG

SALEM RADIO

GOOD RARMA RADIO
| | |
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CLEAR CHANNEL RADIO

REACHES CLEVELAND’S UPSCALE MAJOR APPLIANCE BUYERS

Report: RAMKER REPORT THE MELHA AUDIT
Market: CLEVELAMD, OH for JAKM-FEB 2007

Bazes: AMMUAL HOUSEHOLD IMCOME--$100,000 PLUS

Target: PLAM BUY I 12 MOMNTHS--MAJOR HOUSEHOLD APPLIANCE

Base Population: 201,300 % In Target: 13.3%

Cume Ratings

Target Persons: 26 700

CLEAR CHANNEL REACHES 71% OF MAJOR APPLIANCE BUYERS WITH
$100,000+ INCOME

70.8

60—

40+

20—+

CLEAR CHANNEL RADIO
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PLAN TO REMODEL HOME DURING THE NEXT 12 MONTHS.
Spend More Time with Radio than Any Other Medium.

Report: MEDIL DAY ANALYSIS, TV BREAKOUT THE MEDI& aUDIT Target Market
Market: CLEVYELAMD, OH for JAMN-FEB 2007

Baszes: ADULTS AGE 18+

Target: PLAN TO REMODEL HOME MEXT 12 MONTHS

Basze Population: 1,617 B00 % In Target: 20.9% Target Perzons: 337 200

MEDIA DAY ANALYSIS OF THOSE PLANNING TO REMODEL DURING NEXT 12 MONTHS

RADIO 29.9%

INTERNET 17.7%

BILLBOARDS 7.7%

NEWSPAPER 7.3%

SATELLITE TV 6.9%
BROADCAST TV 16.1%

LOCAL CABLE 14.4%
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PLAN TO REMODEL DURING THE NEXT 12 MONTHS.
Radio is the Most Highly Targeted & Efficient.

Report: RAMKER REPORT THE MEDIL aUDIT Cume Index
Market: CLEYELA&MD, OH for JAN-FEB 2007

Bazes: ADULTS AGE 18+

Target: PLAM TC REMCDEL HOME MEXT 12 MONTHS

Basze Population: 1,617 600 % In Target: 20.9% Target Persons: 337,500

Adults Planning to Remodel are 17% More Likely to be Heavily Exposed to
Radio

HEAVY RADIO 117

HEAVY NEWSPAPER

HEAVY TELEVISION

150
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MULTI-MEDIA RANKER

Clear Channel Radio is the Most Highly Targeted & Efficient in
Comparison to TV Stations and the Plain Dealer

Report: RAMKER REPORT THE MEDIA ALDIT Cume Inde:x
harket: CLEVELAMD, OH for JAN-FEB 2007

Bazes: MARKET % ALUE OF HOME--$200 000 PLUS

Target: PLAM TC REMODEL HOME MEXT 12 MONTHS

Baze Population: 333 900 % In Target: 21 5% Target Persons: 73,300

PLAN TO REMODEL & OWN HOME VALUED AT $200,000+

CLEAR CHANNEL RADIO 127
C19 WOIO CBS TOTAL
CSWJWFOX TOTAL

C 3WKYC NBC TOTAL
PLAIN DEALER**SUNDAY

C 5 WEWS ABC TOTAL

PLAIN DEALER*WEEKDAY
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CLEAR CHANNEL RADIO
IS THE LEADING RADIO CLUSTER IN REACHING
THOSE PLANNING TO REMODEL

Fepoart: RAMKER REPORT THE MEDI& AUDIT Cume Ratings
harket: CLEWELAND, OH for JAM-FEB 2007

Bazes: ADULTS AGE 16+

Target: PLAM TO REMODEL HOME MEXT 12 MONTHS

Baze Population: 1 617 600 % In Target: 20.9% Target Persons: 337 500

PLAN TO REMODEL HOME DURING NEXT 12 MONTHS

CLEAR CHANNEL RADIO 205,200

CBS RADIO 109,800
RADIO ONE
ELYRIA-LORAIN BRCSTG
SALEM RADIO

GOOD RARMA RADIO 16,700

| | | | |
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REACHES CLEVELAND’'S UPSCALE ADULTS REMODELING

Report: RAMKER REPORT THE MEDI&, ALDIT Cume Ratings

Market: CLEVEL&ND, OH for JAMN-FEB 2007

Bases: AMNMUAL HOUSEHCOLD INCOME--$100 000 PLUS

Target: PLAM TO REMODEL HOME MEXT 12 MONTHS

Basze Populstion: 201,300 Y In Target: 21 B% Target Persons: 43,500

CLEAR CHANNEL REACHES 83% OF ADULTS WITH $100,000+ INCOME
PLANNING TO REMODEL
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BUILDERS / CONTRACTORS / REMODELERS
IN THE CLEVELAND MARKET
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BUILDERS / CONTRACTORS / HOME REMODELERS
Spend More Time with Radio than Any Other Medium.

Report: MEDIA DAY AMALYSIS, TV BREAKOUT THE MEDI&, ALDIT Target Market
Market: CLEVELAND, OH for JUL-SEP'OG/JAN-FEB 2007

Bases: ADULTS AGE 18+

Target: OCCUPATION--COMNSTRUCTION INDUSTRY --INC . HOMERE-MODEL

Basze Populstion: 1,617 500 % In Target: 3.1% Target Persons: 50,000

MEDIA DAY ANALYSIS OF CONTRACTORS/HOME REMODELERS

INTERNET 16.3%

RADIO 35.2%

BILLBOARDS 13.9%

NEWSPAPER 6.0%

SATELLITE TV 5.1%

BROADCAST TV 13.1%
LOCAL CABLE 10.5%
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BUILDERS / CONTRACTORS / HOME REMODELERS

Are 59% More Likely to be Heavily Exposed to Radio,
15% LESS likely to be Heavily Exposed to Newspaper, 57% LESS likely to be Heavily Exposed to TV

Report: RAMKER REPORT THE MEL& ALDIT Cume Index
Market: CLEVELAND, OH for JUL-SEP'OG/JAN-FEB 2007

Bases: ADULTS AGE 18+

Target: OCCUPATION--COMNSTRUCTION INDUSTRY --INC . HOMERE-MODEL

Basze Populstion: 1,617 500 % In Target: 3.1% Target Persons: 50,000

CONTRACTORS / HOME REMODELERS

HEAVY RADIO 159

HEAVY NEWSPAPER

HEAVY TELEVISION

200
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Report: RAMKER REPORT THE MEDIA ALUDIT Cume Ratings
harket: CLEVELAMD, OH for JUL-SEP'OGAAN-FEB 2007
Bases: ADULTS AGE 18+
Target: OCCUPATION--CONSTRUCTICON INDUSTRY --IMC. HOMERE-MODEL
Baze Population: 1 617 E00 Yo In Target: 3.1% Target Persaons: 50,000

CLEAR CHANNEL RADIO REACHES 76.4% OF ALL
BUILDERS/CONTRACTORS/REMODELERS

80 76.4

60—+

401

20+

CLEAR CHANNEL RADIO
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MULTI-MEDIA RANKER

Clear Channel Radio is More Targeted & Efficient in Reaching
the Building Industry than the Plain Dealer or Local TV Stations

Report: RAMKER REPORT THE MEL& ALDIT Cume Index
Market: CLEVELAND, OH for JUL-SEP'OG/JAN-FEB 2007

Bases: ADULTS AGE 18+

Target: OCCUPATION--COMNSTRUCTION INDUSTRY --INC . HOMERE-MODEL

Basze Populstion: 1,617 500 % In Target: 3.1% Target Persons: 50,000

BUILDERS / CONTRACTORS / REMODELERS

CLEAR CHANNEL RADIO 144
PLAIN DEALER*WEEKDAY
PLAIN DEALER**SUNDAY
CSWJWFOX TOTAL
C3WKYCNBC TOTAL

C19WOIO CBS TOTAL

C 5WEWS ABC TOTAL
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MULTI-MEDIA RANKER

Clear Channel Radio is a Market Leader
In Reaching the Most in the Building Industry

Report: RAMKER REPORT THE MEDI&, ALDIT Cume Ratings
Market: CLEVELAND, OH for JUL-SEP'OG/JAN-FEB 2007

Bases: ADULTS AGE 18+

Target: OCCUPATION--COMNSTRUCTION INDUSTRY --INC . HOMERE-MODEL

Basze Populstion: 1,617 500 % In Target: 3.1% Target Persons: 50,000

CSWJWFOX TOTAL

CLEAR CHANNEL RADIO

C3WKYCNBC TOTAL

C 5 WEWS ABC TOTAL

C19WOIO CBS TOTAL

PLAIN DEALER*WEEKDAY

PLAIN DEALER**SUNDAY

BUILDERS / CONTRACTORS / REMODELERS

40,800
38.200
37,300
37,000
35.600

34,500

33.400

I I I
0 10000 20000 30000 40000 50000




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17

