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CLEVELAND

PLAN TO BUY A MAJOR HOUSEHOLD APPLIANCE DURING THE NEXT 12 MONTHS.
Major Appliance Buyers Spend More Time with Radio than Any Other Medium.



CLEVELAND

PLAN TO BUY A MAJOR APPLIANCE DURING THE NEXT 12 MONTHS.
Radio is the Most Highly Targeted & Efficient in Delivering

Major Household Appliance Buyers



CLEVELAND

NEWSPAPER SKEWS AGE 55+
Cleveland adults who are heavily exposed to newspaper

are 51% more likely to be age 55-64 & 108% more likely to be Age 65+



CLEVELAND

CLEAR CHANNEL RADIO
IS THE LEADING RADIO CLUSTER IN REACHING

MAJOR HOUSEHOLD APPLIANCE BUYERS
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CLEAR CHANNEL RADIO
REACHES CLEVELAND’S UPSCALE MAJOR APPLIANCE BUYERS



CLEVELAND

PLAN TO REMODEL HOME DURING THE NEXT 12 MONTHS.
Spend More Time with Radio than Any Other Medium.
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PLAN TO REMODEL DURING THE NEXT 12 MONTHS.
Radio is the Most Highly Targeted & Efficient.
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MULTI-MEDIA RANKER
Clear Channel Radio is the Most Highly Targeted & Efficient in 

Comparison to TV Stations and the Plain Dealer



CLEVELAND

CLEAR CHANNEL RADIO
IS THE LEADING RADIO CLUSTER IN REACHING

THOSE PLANNING TO REMODEL
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CLEAR CHANNEL RADIO
REACHES CLEVELAND’S UPSCALE ADULTS REMODELING
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REACHING
BUILDERS / CONTRACTORS / REMODELERS

IN THE CLEVELAND MARKET
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BUILDERS / CONTRACTORS / HOME REMODELERS
Spend More Time with Radio than Any Other Medium.
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BUILDERS / CONTRACTORS / HOME REMODELERS
Are 59% More Likely to be Heavily Exposed to Radio,

15% LESS likely to be Heavily Exposed to Newspaper, 57% LESS likely to be Heavily Exposed to TV
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CLEAR CHANNEL RADIO
REACHES THE BUILDING INDUSTRY
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MULTI-MEDIA RANKER
Clear Channel Radio is More Targeted & Efficient in Reaching

the Building Industry than the Plain Dealer or Local TV Stations



CLEVELAND

MULTI-MEDIA RANKER
Clear Channel Radio is a Market Leader

In Reaching the Most in the Building Industry
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