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85.4% of New Orleans Adults Own a Cell Phone h

OTHER 14.6%

NOW OWN A CELLULAR. PHONE 85.4%

Source: The Media Audit New Orleans Aug-Oct 2006
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35% of Adults in the New Orleans Market Use Cingular ‘

-CINGULAR 35.0%

OTHER 65.0%

Source: The Media Audit New Orleans Aug-Oct 2006
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41% of Cell Phone Owners Use Cingular h

-CINGULAR 41.0%

OTHER 59.0%

Source: The Media Audit New Orleans Aug-Oct 2006
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Cingular is the New Orleans Market Leader
Among Those Owning a Cell Phone

X cingular

REPORT:

M ARKET:

BASE:

PRIMARY TARGET:

Basze Persons: 730,757

CROSSTAB REPORTS

MEN ORLEANMS, LA FOR AUG-C0CT 2006

ADULTS AGE 15+
MO OO A CELLULAR PHOMNE

Targets Primary Yertical
Persons Percent
CELL PHOME CARRIER USED--CINGLLAR 255 566 41.0
CELL PHOME CARRIER USED--SPRIMT MEXTEL 163,149 261
CELL PHOME CARRIER USED--YERIZOM WVARELESS B3,0439 111
CELL PHOME CARRIER USED--ALLTEL 57 052 9.2
CELL PHOME CARRIER USED--T-MOBILE 40,290 6.5

Source: The Media Audit New Orleans Aug-Oct 2006
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Cingular Customers Household Income is HIGHER than

-the Market Average
-the Average Cell Phone Owners’

REPORT: CROSSTAB REPORTS
MARKET: MEW ORLEAMS, LA FOR ALG-QCT 2006
BASE: ADULTS AGE 15+

PRIMARY TARGET: ADULTS AGE 158+

Baze Persons: V30,757
Total Income: 40,440 316 530

% In Target: 100.0
%% In Target Income: 100.0

Targets

ADULTS AGE 18+

MO O A CELLULAR PHOME

ZELL PHOME CARRIER LISED--ALLTEL

CELL PHOME CARRIER USED--CINGULAR

CELL PHOME CARRIER USED--SPRINT MEXTEL
CELL PHOME CARRIER USED--T-MOBILE

ZELL PHOME CARRIER USED--WERIZOMN WIRELESS

Primary
Persons

730,757
B23 930
57 552
255 SEE
163,149
40,290
53,044

Lverage
Income

55 340
59 447
56 236
B4 355
56417
51 572
71 472

=

k. agk,

Source: The Media Audit

New Orleans Aug-Oct 2006
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92.4% of Citadel Radio Listeners are Cell Phone Owners h

OTHER 7.6%

TARGET 92.4%

Source: The Media Audit New Orleans Aug-Oct 2006
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Citadel Radio Super-serves Cingular’s Primary 25-54 Demographic

X cingular

raising the barr.ail

»60% of Cingular’s New Orleans Customers are Age 25-54...
»73.4% of Citadel Radio’s Adult Listeners are Age 25-54.

100

CELL PHONE CARRIER USED--CINGULAR

59.9

BELOW TARGET IN TARGET (25-54) ABOVE TARGET

100—

CITADEL RADIO

734

BELOW TARGET IN TARGET (25-54) ABOVE TARGET

Source: The Media Audit New Orleans Aug-Oct 2006
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Report:
Market:
Bases:
Target:

RANKER REPORT

MEWY ORLEANS, LA for AUG-OCT 2006
ADIULTS AGE 15+

Pl CAI 2 CELLUIL AR PHOME

Base Population: 730,500

THE MEDI& ALDIT Cume Ratings
Total Adutts

% In Target: 55.4% Target Persons: 623,900

Citadel Radio Reaches 117,200 Cell Phone Owners h

117.200

150000

100000

50000+

CITADEL RADIO

Source: The Media Audit New Orleans Aug-Oct 2006
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Cingular is the Number One Cell Phone Choice of Citadel Radio Listeners.

Citadel also reaches 75,200 Customers of Cingular Competitors.

Feport: COMPOSITION REPORTS

harket: MEW ORLEAMS, LA for AUG-OCT 2006
Bazes: ADULTS AGE 18+

Media: CITADEL RADID

Baze Population: 730200

Media Audience
Target Persons Compostion
MY Oyt & CELLULAR PHORME 117,200 924
hﬂwwwwwm 2000 a1 |
ZELL PHOME CARRIER USED--SPRINT MEXTEL 27 800 2149
CELL PHOME CARRIER USED--YERIZOMN YWIRELESS 21,800 17 .2
ZELL PHOME CARRIER USED--T-MOBILE 14,200 11.7
CELL PHOME CARRIER USED--ALLTEL 9,900 FiR=:

Source: The Media Audit New Orleans Aug-Oct 2006
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WMTI-FM is more Highly Targeted & Efficient

In Delivering Cell Phone Owners

CELL PHONE OWNERS i Mar%i_m@l'
Music that swings

WMTI-FM 117

WLMG-FM

Source: The Media Audit New Orleans Aug-Oct 2006



(©> Citadel Broadcasting Corporation :)-(: Ci N g L | al

raising the barv.all

WMTI-FM is more Highly Targeted & Efficient

In Delivering Cingular Customers

WMTI-FM

WLMG-FM

Mar%i 1061 -
CINGULAR CUSTOMERS h Mausic that syings

187

135

Source: The Media Audit New Orleans Aug-Oct 2006




(©> Cifa}iel Broadcasting Corporation :)-(: Ci N g L | al

raising the bar vl

KKND-FM is more Highly Targeted & Efficient
In Delivering Cell Phone Owners Y ROCKIN

Country 106.7

CELL PHONE OWNERS h

KKND-FM 117

WNOE-FM 104

Source: The Media Audit New Orleans Aug-Oct 2006
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raising the bar vl

KKND-FM is more Highly Targeted & Efficient
In Delivering Cingular Customers

.  ROCKIN

Country 106.7

CINGULAR CUSTOMERS h

KKND-FM 119

WNOE-FM 117

Source: The Media Audit New Orleans Aug-Oct 2006
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KMEZ-FM is more Highly Targeted & Efficient
In Delivering Cingular Customers

Cingular Customers i

KMEZ-FM

WYLD-FM 20.2

Old Schoot

102.9

R&B Oldies

31.6

0 10 20

Cume Audience Composition

Source: The Media Audit New Orleans Aug-Oct 2006
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