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X cingular

raising the bar

V-103 Delivers the Cingular Target Demo of 18-49.

Report: MEDIA PROFILE REPORT Target Analysis
Market: ATLAMTA, G& for NOY-DEC 2004

Base: ADULTS

Media: WWEE-Fi

Target: ADULTS--AGE 15-49

Media Per=sons: 553,000 % In Target Audience: 93.2% Target Audience: 543 200

93.2% of V-103 Adult Listeners are 18-49

OTHERS 6.8%

TARGET 93.2%

Source: The Media Audit Atlanta, GA Nov-Dec 2004
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raising the bar

V-103 Delivers Atlanta’s Diverse Ethnic Marketplace

Report: MECIS PRCFILE REPORT Ethnicity Profile
Market: ATLANTA A, for NOY.DEC 2004

Baze: ADLLTS

hedia: W EE-Fh

hedia Persons: 583,000

Ethnicity Profile

WHITE 5.8% OTHERS 3.1%
HISPANIC 5.6%

BLACK 80.5%

Source: The Media Audit Atlanta, GA Nov-Dec 2004



X% cingular
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Over Three-Fourths of V-103 Listeners are Cell Phone Users

Report: MEDIL PROFILE REFORT Target Analysis
Market: ATLANTAS, GA for NOW-DEC 2004

Base: ADULTS

Mediz: W EE-Fi

Target: MO SRR & CELLULAR PHORE

Media Persons; 253,000 % In Target Audience; 75.7% Target Audience; 441 200

76% of V-103 Listeners are Cell Phone Users

OTHERS 24.3%

TARGET 75.7%

Source: The Media Audit Atlanta, GA Nov-Dec 2004



X% cingular

raising the bar

Over 76% of V-103 18-49 Listeners are Cell Phone Users

Report: MEDI& PROFILE REPORT Target Analysis
harket: ATLAMTS, GA for MOYW-DEC 2004

Base: ADULTS--AGE 158-49

Media: WAEE-FM

Target: CELLULAR PHOME--Chm

Media Persons: 543,100 %o In Target Audience: 76.3% Target Audience: 414 600

76.3% of V-103 18-49 Listeners are Cell Phone Users

OTHERS 23.7%

TARGET 76.3%

Source: The Media Audit Atlanta, GA Nov-Dec 2004
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More of V-103 18-49 Year-Old Listeners Have Chosen
Cingular than any other Cell Phone Service.

Repart: COMPOSITION REPORTS

Market: ATLAMTA, G& for MNOYW-DEC 2004
Baze: ADULTS--AGE 15-49

teclia; WhEE-FM

Total Audience: 2,295 500

Medis
Target ‘ Perzons
X C'”g&{!i Lo oa CELLULAR CARRIER--CINGULAR [ATET] 122,800
CELLULAR CARRIER--MEXTEL 22,700
CELLULAR CARRIER--SPRIMT PCS 53,500
CELLULAR CARRIER--T-MOBILE 21,100
CELLULAR CARRIER--VERIZOMWIRELESS 20,500

Source: The Media Audit Atlanta, GA Nov-Dec 2004
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X% cingular

aising the bar

V-103 is a Market Leader in Delivering 18-49 Cingular Customers...
with only one station of Atlanta’s 35 stations reaching more.

Total Audience: 2,295 500

RAMKER REPORT
ATLANTA, GA for NOY-DEC 2004
ADULTS--AGE 15-49

CELLULAR CARRIER--CINGULAR [AT&ET] }}: C | n g u |a r

aising the bar

cume Ratings

Target Audience: 554,000

18-49 Cingular Customers

WsB

WVEE-FM

WPZE-FM

15.8

WFSH-FM 15.3

WZGC-FM

WSB-FM

WSTR-FM

WKHX-FM

21.0

RANKER REPORT

ATLANTA, GA for NOY-DEC 2004
ADULTS--AGE 18-49

CELLULAR CARRIER-CINGULAR [ATAT]

Total Audience: 2,295,500

% In Target Audience

Source: The Media Audit Atlanta, GA Nov-Dec 2004

Cume. Cume.
Rank  |Media Persons Rating
WEE 130,000 223
WVEE-FM 122,300 210
WRZE-FM 92,200 158
WF SH-FM 89,300 153
WEGC-FI 87,100 149
WSB-FM 84,300 145
WETR-FM 73,800 126
WAHH-F 67,400 135
WNNH-FMW 66,200 "3
WALR-FM 59,800 102
WWHTA-Fhd 56,900 a7
WETS-FM 55,400 as
WIHLS-FM 54,200 a3
WFOH-FI 46,300 79
WL TRF 37,800 65
VIAAIC-F I 31,200 53
WIABE-FM 30,700 53
WAICHIN 29,900 51
WIZZ-FM 28,200 LE]
WLCL-FM 27,600 a7
WGST 26,800 46
WAM-FM 24,900 13
WY AY-FM 24,500 42
WEZY-FM 22500 39
WG] 20,400 35
WY ZE 12,600 22
WRFG-FM 12,000 21
WIE-FTA 9,200 16
WCLH-FM 7500 13
WRAS-FIM 6,100 10
WGHA 3,900 a7
WDIAD 2,800 0s
VIR A-FMW 2,400 04
LD 1,400 02
WAOK * *
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X% cingular

aising the bar

V-103 Reaches SUBSTANTIALLY MORE 18-49 Cell Phone Owners
Than any of its Format Competitors

Report: RAMNKER REPORT Cume Ratings
srket: ATLAMTA, G4 for MOW-DEC 2004

Baze: ADULTS--AGE 18-49

Target: CELLULAR PHOME--Chth

Total Audience: 2,295 500 % In Target Audience: 50.7% Target Audience: 1,552,000

18-49 Year-Old Cell Phone Owners

WVEE-FM 224
WPZE-FM

124

WHTA-FM

WFOX-FM

WALR-FM

[ [
0 5 10 15 20 25
Source: The Media Audit Atlanta, GA Nov-Dec 2004
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X% cingular

aising the bar

V-103 Reaches SUBSTANTIALLY MORE 18-49 CINGULAR CUSTOMERS
Than any of its Format Competitors

Report: RANKER REPORT Cume Ratings
Market: ATLAMTA, G for NOV-DEC 2004
Base: ADULTS--AGE 18-49 . .
Target: CELLULAR CARRIER--CINGULAR [AT&T] }-(: C N 1§ | a I
aising the bar
Total Audience; 2 295 500 ) Target Audience: 554 000

18-49 Cingular Customers

WVEE-FM 21.0
WPZE-FM

15.8

WALR-FM

WHTA-FM

WFOX-FM
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