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CLEARCHANNEL

Each CLEAR CHANNEL-CLEVELAND Station outperforms the market and Is
HIGHLY TARGETED In Reaching CLEVELAND BROWNS FANS

Report: MARKET INDEX REPORT, MULTIPLE MEDIA, SINGLE TARGET Cume Index
Market: CLEVELAMD, OH for DEC '04-JAN 2005

Basze: ADULTS

Target: FOLLOWY SPORT ON RADID--CLEVELAMND BROVINS

Base Population: 1 613,500 % In Target: 43.9% Target Persons: 708,500

CLEVELAND BROWNS FANS -- FOLLOW ON RADIO
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CLEARCHANNEL

CLEAR CHANNEL-CLEVELAND reaches than
ANY Section of the Plain Dealer...and MORE than ALL WEELDAY SECTIONS COMBINED.

Repart: RAMKER REPORT
Market: CLEWELAMD, OH for DEC '04-JAK 2005
Baze: ADULTS
Target: FOLLCWY SPORT O RADIO--CLEVELAND BROWMS
Basze Population: 1,613,500 % In Target: 43.9%
Cume Cume
Rank |Media Persons Rating 0 25 =0 7
1 PLAIN DEALER**SUMDAY 528,500 4.7 |
2 CLE&AR CHAMMEL RADID 508 500 ma |
3 PLAIM DEALER*WEEKD &Y 441 700 E2.3 |
4 C P D*SNYSECTION 1 396,900 56.0 |
3 C P D ANDESECTION 1 345,700 492 |
g C P DASN*SPORTS SEC 335,000 477 |
7 C P D AYDESPORTS SEC 305 400 431 |
g C P DASMNBEUSINESS = 190,600 2549 |
9 C P D *SNATY BOOK 181,700 256 |
10 C P DANDFBUSINESS S 175,500 247 |
11 C P D ASHAH MEWS 5. 157 300 222 |
12 C P D ASMAOWIESEMT . 143,900 203 |
13 C P DASNAFOOD SEC. 127 500 18.0 |
14 C P D AT WO IEEMT 127 300 18.0 |
15 C P DANDHNH NEWS 5. 118,400 16.5 |
16 C P D *SMALIFEF ASHM 116,000 16.4 |
17 CPDASMNATRAVEL 5. 115,000 16.2 |
18 C P DASMNACLASSIF AD 114 300 16.1 |
19 C P DAADAF OO0 SEC. 111 000 157 |
20 C P DANDELIFESF ASHM 95 900 14.0 |
i C P D ASNHOME SEC. 92 500 131 |
22 C P DAANDHCLASSIF AD 91 300 1249 |
23 CPDASNAALTO CLAS 74,100 105 |
24 C P DASMEMPLOY CLE B5,700 93 |
25 CRDAND*ALTO CLAS. 55 600 8.3 |
25 C P DANDEMPLOY CLS 49 500 T |

Source: The Media Audit Cleveland, OH Dec’04-Jan 2005



CLEARCHANNEL

CLEAR CHANNEL-CLEVELAND reaches MORE ADULTS IN THE MARKET than
ANY Section of the Plain Dealer...and MORE than ALL WEEKDAY SECTIONS COMBINED.

Report: FANKER REPORT
Market: CLEWVELAMD, OH for DEC '04-J&KN 2005
Baze: ADULTS
Target: ADULTS--AGE 15 +
Base Population: 1,613,500 % In Target: 100.0%
Cume Cume
Rank |Media Perzons Rating 0 a0 45 55
1 PLAIM DEALER*SLMD &Y 1,094 400 675 |
2 CLEAR CHAMMEL RADID 915,300 569 |
3 PLAIM DEALER*WWEEKDAY 865,000 538 |
4 CP D ASKWESECTION 1 778,300 452 |
5 C P D AADESECTION A 673,200 4.7 |
G CPDASKSPORTS SEC 447 200 278 |
7 C P D AVDESPORTS SEC 395,400 247 |
g C P D ASKBUSINESS S 379,000 235 |
9 CP.DASKATY BOOK 364,200 229 |
10 C PO AAVDABISINESS S 348,700 ME |
11 C P D ASHHCIEENT. 341 400 M2 ]
12 CP D ASHAH NEWS 5. 338,400 X0 |
13 CP D SR OOD SEC. 33,700 194 |
14 C P D MDA O IEEMT . 257,300 178 |
15 C.P.DAADEFOOD SEC. 278,200 172 |
16 C P D ASKALIFEF ASHR 276,300 17.2 |
17 C P D AADAENH MBS S 264,300 16.7 |
15 CP D ASWHCLASSIF AD 255,200 158 |
19 CPDASKHATRANEL 5. 253600 157 |
20 C P D ADALIFESF ASHM 229 500 142 |
by C P D ASKEHOME SEC. 208,000 129 |
22 CPDAAVDHCLASEIF AD 196,200 122 I
23 C P D ASKEEMPLOY CLS 170,300 106 |
24 CPDASKALTO CLAS 160,000 94 |
25 CPDANDEALTO CLAS, 129,100 a0 ]
25 C P D AADHEEMPLOY CLS 127400 7Aa |

Source: The Media Audit Cleveland, OH Dec’04-Jan 2005
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And s a Leading “Network” in Reaching Cleveland Browns Fans

Report: RARNKER REPORT
Market: CLEVELAMD, OH for DEC '04-JAK 2005
Basze: ADULTS
Target: FOLLOWY SPORT O RADID--CLEVELARND BROWWME
Baze Population: 1,613,500 % In Target: 43.9%
Cume Cume
Rank |Media Persons Rating 0 a0 1 g2
1 C 8 WY FOX TOTAL 632 400 9.2 |
2 C 5 WEBEWS ARC TOTAL F039,500 86.0 |
3 CO3WHYC NBIC TOTAL B0S5 200 854 |
4 C19WIOID CBS TOTAL 563,700 7as |
5 CLEAR CHARMEL RADI 509 600 A |
G C43WUAR LIPK TOTAL 450,100 63.5 |
7 C25WWIE PBS TOTAL 304 500 430 |
g C55 WBRNK WB TOTAL 229 400 324 |
9 C23WNPR PAX TOTAL 174 600 246 |
10 C52WEGH TBM TOTAL 67,300 96 I
11 CE1 WERHS LRI TOTAL G4 600 94 I
12 CES WWMFD IMD TOTAL 27 500 39 ||
13 CEF WOAT IMND TOTAL 17,800 25 |

But here is the truly important point of differentiation.... ———p

Source: The Media Audit Cleveland, OH Dec’04-Jan 2005



CLEARCHANNEL

Clear Channel Listeners outperform the Market by 26%.

Report: RAMKER REPCORT Cume Index
hlarket: CLEVELAMD, OH for DEC '04-JAN 2005

Baze: ADULTS

Target: FOLLOW SPORT OM RADIO--CLEYELAMND BROWVNS

Baze Population; 1,613,800 % In Target: 43.9% Target Perzons; 708800

CLEVELAND BROWNS FANS -- FOLLOW ON RADIO

CLEAR CHANNEL RADIO 126
C 5 WEWS ABC TOTAL
C 3WKYC NBC TOTAL
C 8 WJW FOX TOTAL
C43 WUAB UPN TOTAL
€19 WOIO CBS TOTAL

C23 WVPX PAX TOTAL

C52 WGGN TBN TOTAL

Source: The Media Audit Cleveland, OH Dec’04-Jan 2005
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