MEN

WPGB-FM IS HIGHLY TARGETED & EFFICIENT IN REACHING

Report: MARKET IMDEX, MULTIPLE TARGET SINGLE MEDIA REPORT
Market: FITTEZBURGH, PA for MAR-APR 2005

Bases: ADULTS AGE 15+

Media: WWPGE-FM

THE MEDL&, AUDIT

Cume Index

WPGB-FM LISTENERS ARE 52% MORE LIKELY THAN MARKET AVG TO BE
MEN

MARKET INDEX = 100

MEN--18+

100

72% OF WPGB-FM LISTENERS ARE MEN

FEMALE 28.4%

MALE 71.6%
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Report:
Market:
Bazes:

Mediz:

Target:

mE

MEDIA PROFILE REPORT

WPGB-FM IS HIGHLY TARGETED & EFFICIENT IN REACHING

MEN AGE 35-64

PITTSBURGH, P& for MAR-APR 2003

MEM--15+
WPGE-F
ADULTS--AGE 533-64

Media Perzons: 113,300

THE MEDIA ALDIT

Target Percent: 63.5%

All Groups

Target Perzons: 72,000

63.5% OF WPGB-FM MALE LISTENERS ARE AGE 35-64

TARGET 63.5%

OTHER 36.5%




WPGB-FM IS HIGHLY TARGETED & EFFICIENT IN REACHING

YA GOLFERS

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDIA ALDIT Cume Index
Market: PITTSBURGH, P&, for MAR-APR 2008

Bazes: ADULTS AGE 18+

ez WPGE-Fi

WPGB-FM LISTENERS ARE 46% MORE LIKELY TO BE GOLFERS

MARKET INDEX = 100

PARTICIPATED PAST 12 MONTHS--GOLF 3 PLUS TIMES 146
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WPGB-FM IS HIGHLY TARGETED & EFFICIENT IN REACHING THOSE WHO

HUNT / FISH

Market: PITTSBURGH, PA, for MAR-APR 2003
Bazes: ADULTS AGE 158+

iz WPGE-F

WPGB-FM LISTENERS ARE 14% MORE LIKELY TO HUNT/FISH

MARKET INDEX = 100 100

PARTICIPATED PAST 12 MONTHS--HUNTING/FISHING 114
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' }""*“i ~ WBGG IS HIGHLY TARGETED & EFFICIENT IN REACHING

PSR MEN

Report: MARKET IMDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDI&, ALIDIT Cume Index
Market: FITTEZBURGH, PA for MAR-APR 2005

Bases: ADULTS AGE 15+

Meclia: WHRGE

WBGG LISTENERS ARE 78% MORE LIKELY THAN MARKET AVG TO BE MEN

84% OF WBGG LISTENERS ARE MEN

FEMALE 16.0%

MARKET INDEX = 100

MALE 84.0%

MEN--18+ 178



http://en.wikipedia.org/wiki/Image:Wbgg.jpg�

WBGG IS HIGHLY TARGETED & EFFICIENT IN REACHING

MEN Age 35-64

HMITSBURER
Report: MEDIA, PROFILE REPORT THE MEDIA, ALDIT All Groups
Market: —PIT=EURGH PN for MAR APE 200D
Bazes: MEM--15+
Mediz: WBGE
Target: ADLLT=E--AGE 35-64

Media Perzons: 14,200

Target Percent: 53.5%

Target Persons: 7,600

54% of WBGG Male Listeners are Age 35-64

OTHER 46.5%
TARGET 53.5%
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W=
' }""*“i ~ WBGG IS HIGHLY TARGETED & EFFICIENT IN REACHING

Q70 AM GOLFERS

PMITSBUREH
Report: MARKET INDEX, MULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDIA ALDIT cume Index
Market: PITTSBURGH, PA, for MAR-APR 2003
Bazes: ADULTS AGE 158+

hedia: WBGG

WBGG LISTENERS ARE 66°% MORE LIKELY TO PLAY GOLF

MARKET INDEX = 100 100

PARTICIPATED PAST 12 MONTHS--GOLF 3 PLUS TIMES 166
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W=
' }Lﬂut  WBGG IS HIGHLY TARGETED & EFFICIENT IN REACHING

Q70 AM HUNTERS/FISHERMEN

Report: MARKET IMNDEX, MULTIPLE TARGET SINGLE MEDIL REPORT THE MEDI&, ALIDIT Cume Index
Market: PITTSBURGH, PA, for MAR-APR 2003
Bases: ADULTS AGE 15+

Meclia: WBEGE

WBGG LISTENERS ARE 24% MORE LIKELY TO HUNT/FISH

MARKET INDEX = 100 100

PARTICIPATED PAST 12 MONTHS--HUNTING/FISHING 124
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WPGB-FM & WBGG ARE MARKET LEADERS IN DELIVERING

MEN 36-64 WHO GOLF OR HUNT/FISH

Report; RAMWER REFORT THE MEDI&, &ALDIT Cume Ratings
Market: PITTSBURGH, PA for MAR-APR 2003 Male &dufts
Bazes: PARTICIPATED PAST 12 MONTHS--HUNTINGFISHRMNG *OR* PARTICIPATED PAST 12 MONTHS--GOLF 3 PLUS TIMES
Target: ADULTS--AGE 35-64
Base Population: 397 000 % In Target: 534 1% Target Persons: 214,800
S
cume cume

Rank |Media Petzans Rating o 14 o7 41

1 WDWE-FM 40 5 I

2 KDKA 20 5 I

3 SB-FrdatBr

4 WDSY-Fi 174 I

5 WWRRK-Fr 162 I

6 'WEAE 124 I

T WWRDH-FM 102 I

8 WWEHH-FM 9.2 I

9 WIYS-FI 3.0 I

10 WZPT-F 75 IS

11 WOGEMWOGEMIOGHAYOG] 15,900 74 I

12 WORD-FM 15,800 74 I

13 WOGF-FM 10,100 47 I

14 WDUG-FM 9,300 43 I

15 WKST-Fi §,500 41 N

16 WYEP-FM §,200 36

17 WP A-FM G 500 31

18 WPTT E 300 29 N

19 WHEIMW-FIM 5,900 27 IR

20 WOGI-Fi 4 700 22N

2 Ko 4100 19 H

22 WWPKL-FM 3900 16 H

23 WA O-Fr 3,700 17 1

24 WLTJ-FM 3600 17

25 WQED-FM 3500 16 H

26 WAMOD 2900 14 W

27 WWBS 2200 100

28 WLEW-FM 1,800 ns il p"
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