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The Vast Majority of WBZ Adult Listeners are Age 40+...
Thus the high level of interest in the “Fit Over 40" Segment.

Report: WEDI2, PROFILE REPORT ADULTS Age Analysis
Market: BOSTOM, MA for JUM-JUL 2004
eddia: WEET

Media Persons: 730,000

WBZ LISTENER AGE ANALYSIS

18-24 0.6%
25-34 9.8%

75+ 12.0%

35-44 19.1%

55-64 21.7%
45-54 21.8%

Adults 18+

WBZEEES103U FlT OVER 40 Source: The Media Audit June-July 2004



WBZ dramatically outperforms the market in delivering Affluent White Collar
And Business Owners/Partners/Corporate Officers.

Report: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA, ADULTS Cume Incex
hdarket: BOSTORN, MA for JUK-JUL 2004
Mz WBE

WBZ LISTENERS

MARKET INDEX = 100

AFFLUENT WHITE COLLAR WORKER--FAMILY INCOME $100K+ 177

BUSINESS OWNER/PARTNER/CORPORATE OFFICER

WBZEEE1030 FIT OVER 40 Source: The Media Audit June-July 2004



WBZ Listeners are HIGHLY EDUCATED, and are 58% more likely than the
Boston market average to have Advanced Degrees.

Report: MARKET IMDEX REPORT, MULTIPLE TARGET SINGLE MEDIA, ADULTS Cume
Market: BOSTOM, MA for JUM-JUL 2004
Medis: WBZ

WBZ LISTENERS

MARKET INDEX = 100

EDUCATION--COLLEGE GRADUATE [ONE DEGREE]

EDUCATION--ADVANCED COLLEGE DEGREE 158

WBZ#;ET&E1030 FIT OVER 40 Source: The Media Audit June-July 2004




WBZ Listeners are AFFLUENT...and are 121% MORE LIKELY
to have $150,000+ Incomes.

Report: MARKET INDEX REFORT, MULTIPLE TARGET SINGLE MEDIA ADULTS Cume Index
Mlarket: BOSTOR, Ma, for JUN-JUL 2004
Meclia WHZ

WBZ LISTENERS

MARKET INDEX = 100

ANNUAL HOUSEHOLD INCOME--$150,000 OR MORE 221

WBZEEE1030 FIT OVER 40 Source: The Media Audit June-July 2004



WBZ is a LEADER in Reaching Health Club Customers

Report: RAMKER REPORT ADULTS Cume Ratings
Market: BOSTOM, MA for JUM-JUL 2004
Target: EXERCISED 12+ TIMES AT & HEALTH CLUB PAST YEAR
Total Audience: 4,016 400 % In Target Audience: 29.0% Target Audience: 1,163,000
Cume Cume
Rank tledia Personz Feating i} 3 16 24
1 WHKS-F i 272,500 235 |
2 WBI 178,700 155 |
3 WLIMR-F 172,500 145 |
4 WWELR-F 166,300 144 I
5 WEIRH-F I 165,400 142 I
5 WWEICH-F 158,000 137 I
7 WS- 144,700 124 I
g WEEI 140,200 124 I
] WRKO 115,600 9.4 I
10 WWBOS-Fi 102,300 ) |
1 WELK-FM 100,900 a7 |
12 WIODS-Fr 92,500 §.0 |
13 WROR-FM 86,600 7.4 |
14 WTHK-FI 56,000 7.4 |
15 WHLB-Fh 74,000 5.4 |
16 WISEH-FM 70,700 6.1 |
17 WAAF-FI £9,900 B.0 |
18 WICRB-FM £9,500 B.0 |
19 WHRY-FIM 69,600 B0 |
20 WIEH-FI 62,300 5.4 |
il WERS-FM 58,800 54 |
22 WL O-F i 52,400 45 |
23 WFRE-Fhd 50,100 4.3 |
24 WWHOB-Fi 41,000 35 |
25 WSRS-Fi 35,500 31 |
26 WGIR-Fh 27,000 23 |
27 WAF R -FR 19,300 1.7 |
28 WICHN-Fhl 17,900 1.5 |
29 WZID-Fhl 16,900 1.5 |
30 WILD 16,200 1.4 |
el WTAG 15,800 1.4 |
32 WHKS 15,000 1.3 |
33 WWPLM-Fhd 14,000 1.2 |
34 WEBCT-FM 13,000 14 |
35 WLIMB-Fr 12,000 1.0 |
36 WIEPB 10,300 03 |
37 B 9,900 03 |
35 WHRB-FM §,300 o7 |
39 WEBC-FM 5,500 0s | |
40 WICAP 4,900 0.4 | |
4 WELL-F 4,700 0.4 | |
42 WWCRM 4 500 0.4 | |
43 WJIB 4,200 0.4 | |
44 WEOG-Fid 2,000 0.z 1
45 k] 2.000 02 1

Source: The Media Audit June-July 2004




WBZ reaches MORE AFFLUENT WHITE COLLAR adults than ANY Radio Station.

Repoart: RANKER REPORT ADULTS Cume Ratings
arket: BOSTOM, b for JUN-JUL 2004
Target: AFFLUEMT WWHITE COLLAR WORKER--FAMILY INCOME 100K+
Total Audience: 4,016 400 % In Target Audience: 12.6% Target Audience: 504,100
Cume Clime
Rank edlia Persons Rating i} 12 2 36
1 WHE 161,900 324 |
2 WHS-Fid 96,100 1941 |
3 WEE 93,400 185 |
4 WEILR-Fid 86,600 172 |
3 WEME-FM 80,300 159 |
5] Wt -F i 55,600 1.6 |
T WBOS-FM 54,600 108 |
g WIODS-FM 53,500 106 |
9 WELH-FM 52,600 104 |
10 WIGEH-FM 1,600 102 |
11 W RN -F i 45,800 a7 |
12 WICRBE-FM 45,900 9.1 |
13 YRR 44 200 5.8 |
14 WTHK-Fh 36,900 T3 |
15 WEICH-Fi 36,600 T3 |
16 WROR-FM 34,300 E5 |
17 WERS-FM F2,000 6.3 |
18 WERH-F I 26,500 53 |
19 WHRN-FM 23,900 47 |
20 WIDSH-FM 23,700 47 |
21 WHLE-Fh 17,900 36 |
22 WHLO-FI 17,000 34 |
23 WBOT-FM 14,700 28 ||
24 WA AF-Fh 13,600 27 |
25 WHRBE-FM 11,800 23 |
26 WPLI-Fhd 11,700 23 |
27 WICH-F 10,600 21 |
25 WS §,600 1.7 |
29 WUMB-FM Fa00 14 ||
30 WIBC-FM 5,900 1.4 ||
3 WISLL-Fhd 4,700 04 |
32 WhiBR-FM 4,600 U] |
33 WTAG 4,200 0.8 | |
34 WIGIR-F 3,700 07 |
35 WEPE 3,300 o7 | |
36 WBIH 3,200 0g | |
37 A R-F R 3,200 06 | |
35 WZID-Fi 2,300 05 |

Source: The Media Audit June-July 2004




WBZ reaches MORE BUSINESS OWNERS/PARTNERS/CORPORATE OFFICERS
than ANY Radio Station.

Report: RAMKER REPORT ADULTS Cume Ratings
hdarket: BOSTON, MA, for JUN-JUL 2004
Target: BUSIMESS OWNERPARTMERICORPORATE OFFICER
Total Audience: 4,016 400 % In Target Audience: 6.5% Target Audience: 273 000
Cume Cume
Rank Media Perzons Rating il 10 2 32
1 BT a1,100 27 |
2 WWTHK-FM 51,700 159 |
3 WHKS-FI 47 400 174 I
4 WRKO 43,300 159 I
5 WELUR-FI 42,800 157 I
g B X-F M 38,900 142 |
7 WWEEI 37,500 137 |
g WIODS-F i 34,500 127 I
9 WBOS-FM 26,600 a7 |
10 WWROR-Fid 23,400 8.6 |
11 WWCRE-FM 21,800 §.0 |
12 AR-F Rl 21,700 74 |
13 RN -F M 21,400 78 |
14 WSS H-F M 15,300 67 |
15 WTLH-FM 17,200 B3 |
16 KL B-Fh 14,000 5.1 |
17 b -F R 13,800 51 |
18 WWGEH-FM 11,300 41 |
19 WHLO-Fi 7,300 27 |
20 WWFIH-FI 5,900 25 |
21 WWERS-FR 6,300 23 |
22 WWICH-Fi 6,300 23 |
23 WWALF-FM 5,200 14 |
24 WECH-FIM 5,200 14 |
25 W FEC-FR 4,700 1.7 |
26 WwhiBR-FM 4,200 1.5 |
27 WA H-F i 3,200 1.2 |
28 LD 3,200 1.2 |
29 WWPLM-FI 2,700 1.0 |
30 WWISLL-FR 2600 1.0 |
3 WMB-F 2,500 o9 |
32 WWIGIR-Fhd 2,000 o7 |
33 WWTAG 900 0.3 1

Source: The Media Audit June-July 2004
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