The Media Audit

Software
Reach & Frequency Analysis

= The Media Audit Software...can provide competitive media analyses that no other media
software program can easily duplicate...and which is the most user friendly software program
of any qualitative media software program available anywhere.
= Reach & Frequency Analysis can be used to:
o Determine the reach and frequency of a single media or...
= Determine the reach and frequency of multiple media across different media
platforms as in the analysis below.

THE MEDIA AUDIT
REACH & FREQUEMNCY REPORT

REFORT MARKET: SEATTLE-TACOMA, WA
REFORT BASE: ADULTS AGE 18+
REFORT FERIOD: MAR-WAY/SEP-OCT 2005

TARGET: AOULTS AGE 18+
BASE POPULATION: 3,020,009 % IN TARGET: 100.0% TARGET FERSONS%: 3,020,009
CosT

COsT CUME FER COST PER
MEDLA # 0F AD3 OF ADE RATING REACH FREQ. GRPS POINT THOUSAMD
KIRD 5 2,260 12.0% 0E% 31 305 71358 3018
KUBE-FM El 2,125 10.0% 0E% 2.0 2.44 860.62 30,46
KO- Fha El 2,075 1.0% 1.2% 5.1 4.60 44220 11.44
SEAT. TIMES WEEKDAY 2 3,000 24.8% 10.0% 1.7 16.90 177.62 5.28
LATE NEWSTKING C 5 El 6,250 15.0% 55% 31 16.20 ITL.06 12.32
# of Ads 22
Cost of Ads 15,700
Persons Reached 516,993
% of Total Target Reached 1T1%
Forerage Frequency 3.2
GRPs 44
Cost Per Point 35692
Gross Impressions 1,327 459
Cost Per Thousand 1183

= The Persons Reached and the Percent of Target Reached shown above in the single
column below the individual media numbers are net unduplicated numbers. For example:
= The total net unduplicated Persons Reached in this analysis that are 18+ equal
516,993 adults.
o Likewise, the unduplicated % of Total Target Reached that are18+ is 17.1%.
= The Media Audit Software eliminates duplication using any target or media in its Reach &
Frequency Program.
= Regardless of how many media are used in the analysis, The Media Audit Reach &
Frequency analysis will not count any respondent more than one time regardless of
how many media each respondent read, viewed or listened to in the program.
= See the example on the back of this page as an example with 15 media in the
analysis of adults with Annual Household Income of $75,000 or more...and proof of
the elimination of audience duplication in the analysis.



5 Radio Stations, 3 Daily Newspapers, 1 Business Journal, 2 Alternative Newsweeklies,
1 Magazine and 3 Late Evening Television News Programs

THE MEDIA AUDIT
REACH & FREGQUENCY REFORT

REPORT MARKET: SEATTLETAC OMA, WA
REFORT BASE: ADULTS AGE 18+
REFORT PERIOD: MAR-hAAYISEP-OCT 2002

TARGET: ANHUAL HOUSEHOLD INCOME-$75,000 PLUS
BASE POPULATION: 3,020,009 % IN TARGET: 37 3% TARGET FERSONS: 1,126,404
CosT

cosT CUME PER COST PER
MEDIA ¥ 0OF 205 OF ADS RATING REACH FREQ. GRPS POINT THOUSAND
KBKS-Fhd 5 500 1.2% 08% 1 2.00 26001 41.64
KIRD § 1.360 128% D6% b 1.58 872.68 138.66
KOMO § 500 14.0% 09% 3.0 3.49 143.32 17.10
KUBE-FM 5 115 1% 08% 3.6 3.32 G022 6358
KLIO-Fh 5 2,075 14.9% 16% 51 .39 324.75 12.52
SEAT. TIMES™WEEKDAY 1 1,500 IT 4% 6.2% 1.0 .16 14362 I1.63
NEWS TRIBUNEWEEKDAY 1 TED 58% 1% 1.0 .08 360,42 32.00
THE HERALD™ WEEKDAY 1 575 57% 1.3% 1.0 1.33 431.82 .35
PUGET S0UND BUS JRHL 1 ao0 a.0% 1.7% 1.0 1.72 461.08 41.01
SEATTLE WEEKLY 1 aon 16.7% 2.4% 1.0 2.4 AL 3342
THE STRANGER 1 aon 16.3% 23% 1.0 2.34 38202 34.02
SEATTLE MAGAZINE 1 asn 16.8% 34% 1.0 3.45 27537 24.45
LATE NEWSTKING C 5 El 6,250 14.6% 47% 31 14.23 43772 3886
LATE NEWSTEOMD C 4 El 4875 108 5% 31 10.75 453 .62 40238
LATE NEWSTKIRD C 7 El 3,625 8.4% 2.4% 31 T 406,32 4406
# of Ads 47
Cost of Ads 28578
Persons Reached 33244
% of Total Target Reached 296%
Porerage Frequency 21
GRPz 70
Cost Per Point H0ES
Gross Impressions TG G0
Cost Per Thousand 37T

Analysis of Net Unduplicated Reach

= 47 ads reach 333,441 Target Adults with $75,000 or More in Annual Household Income.

= Persons Reached = 333,441 or 29.6% of Target Income Group.

= Total Adults with $75,000 or More in Annual Household Income = 1,126,404

= Target Persons Reached divided by Totals Adults in Target = 333,441/ 1,126,404 =
29.599504 when rounded = 29.6

= If you add the percents in the Cume Rating column in the analysis above, you will get a
total of 199.5% which is impossible to achieve...and proof of the elimination of duplication
in The Media Audit Reach & Frequency Analysis software program.



