
The 
Media 
Audit             NEWS RELEASE 
   
 
FOR IMMEDIATE RELEASE                   International Demographics, Inc. 
CONTACT: Robert Jordan (713) 626-0333           10333 Richmond Avenue, Suite 200 
                                       Houston, Texas 77042 

1-800-324-9921 
 

Research Report: If the Future Belongs 
To the Educated – Women Will Own It 

 
Houston – (6/2/05) – In the 87 metropolitan markets surveyed in 2004 by The Media Audit there are 

24.3 million adults under the age of 45 with a college degree: 12.3 million are women and 11.9 million 

are men.    

 

“At age 45 and beyond there are more men than women with a college degree (12.9 million to 11.2 

million) but the trend is undeniable. In a very few years there will be more college educated women 

than men,” says Bob Jordan, president of International Demographics, Inc., a 34-year-old market 

research firm that produces The Media Audit.   

 

In 2004 The Media Audit surveyed 87 markets with a total adult population of 137.4 million. Of the 

48.3 million college graduates, 51.3 percent were men and 48.7 percent were women.  As recently as 

2000, the split was 52.6 percent men and 47.4 percent women.  

 

“It doesn’t take an actuary to see where this is going,” says Jordan, “and this trend has serious 

meaning for those in advertising and marketing.” 

 

Trend More Pronounced Among Minorities  

Within the Hispanic and African-American populations the gender/education shift is even more 

pronounced than it is in the general population. 

 



There are 17 million African-American adults in the 87 metropolitan markets surveyed. Of that 

number, 22.5 percent or 3.8 million are college graduates and 59.6 percent or 2.3 million are women. 

African-American women outnumber men in the 87 markets; 9.6 million to 7.5 million and a 

significantly larger percentage of the women are college educated 23.9 percent to 20.7 percent for 

men. Of all African-Americans with a college degree, 59.6 percent are women and 40.4 percent are 

men. 

 

In the same metro markets there are 21.3 million Hispanic adults and 20.9 percent or 4.5 million have 

graduated from college. That number is split almost down the middle: 2,234,393 men compared to 

2,218,328 million women.     

 

There are 7.6 million Asian adults in the markets surveyed and 57.8 percent or 4.4 million have a 

college education. The 57.8 percent compares to 20.9 percent among Hispanics, 22.5 percent among 

African-Americans, and 39.3 percent among Caucasians.  Of the college educated Asians, 54.0 

percent are men and 46.0 percent are women.  
 

Impact on Income & Media Habits 

“As women and men become better educated they become more affluent and their media habits 

change,” says Jordan.  

 

More than 58.2 percent of college educated women have household incomes of $50,000 or more 

compared to 39.8 percent of all women. Among college educated women, 38.8 percent have 

household incomes of $75,000 or more compared to 22.6 percent of women in general.  

 

“The income differences may be of no surprise,” says Jordan, “but the changes in media habits can 

be startling.”  For instance, 56.3 percent of all those who listen to the Country radio format are 

women, but just 26.6 percent of those that do have a college degree. On the other hand, just 18 

percent of all women listen to Sports radio but 51.9 percent of those that do have a college education. 

“Education has a significant impact on the lifestyles, media habits, income and buying power of both 

men and women.  It is a serious demographic factor,” says Jordan.    

 



The Data Source  

The Media Audit, a syndicated media ratings service currently covering more than 80 metropolitan 

markets, provides qualitative data for media websites as well as for traditional media.  

 

Traditional media – print, broadcast and outdoor – have used The Media Audit data in sales, 

marketing and management for more than 34 years. In 1998, the survey started providing data on 

local media websites. The surveys now contain more than 400 fields of qualitative information for 

local web audiences.  

 

 

 
Note:  If you would like to periodically receive news releases containing market survey data from 

The Media Audit, please contact us by email (info@TheMediaAudit.com) and leave your 

name, title, company affiliation and email address.  

 
 


