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The Media Audit data in this News Release may not be used or reproduced without the written permission from International Demographics, 
Inc.  To use this data for any promotional or advertising purpose will constitute a violation of The Media Audit copyright.  Copyright 2011  

 
 

 

Some of the Different Things Las Vegas Adults Did During the Past Year  

   60.4% Visited a gambling casino one or more times 
   58.6% Voted in local, state or national elections  
   53.3% Worked in their lawn or garden  
   30.9% Purchased 12 or more books  
   30.4% Exercised at a health club 12 or more times 
   25.1% Dieted 4 weeks or more 
   22.7% Attended a pop or rock music concert  
   21.2% Attended the theater/opera/symphony  
   19.7% Attended a major theme park  
   18.4% Attended 3 or more college or professional sports events 

   8.0% Played golf 3 or more times  

Heavy/Frequent Users of Specific Products/Services by Las Vegas Adults:  

   62.0% Purchased bottled water during past four weeks 
   41.5% Attended movies at movie theatres past four weeks 
   27.2% Made one or more purchases in automotive parts stores past four weeks 
   27.1% Purchased albums/CDs/tapes during past four weeks 
   23.1% Shopped sporting goods stores past four weeks 
   18.9% Plan to purchase computer software during next 12-months 
   15.1% Ate in full-service, sit-down restaurants four or more times past two weeks 

   9.8% Purchased one or more lottery tickets past four weeks 

Housing Market in Las Vegas. Less than one-third of all adults (30.9%) currently live in rented dwelling units. A total of 12.4% of all adults 
report that they are planning to purchase a home during the next two-year period. Of those planning a purchase, 51% have annual family 
incomes of $50,000 or more. 

 
For more information about THE MEDIA AUDIT, please call (713) 626-0333, or visit our web site at www.themediaaudit.com 


