Composition Report—how to create a single media report

What is a Composition Report?

A Composition Report is a text-only report that allows you to profile one media or compare up to five media on
an unlimited number of target characteristics. There are five types of Composition Reports available; Single
Media Report, Double Media Comparison Report, Multi Media Comparison Report, Comparison to Market
Total and Arbitron Single Media Composition (available for Arbitron subscribers only). Single Media Reports
are often used to create a custom prospect list.

How to Create a Single Media Compositon Report

1. Click on Composition Reports from the main menu.

2. Select "Single Media Report” (or, if you want to profile a radio station and currently subscribe to Arbitron,
you can select “Arbitron Single Media Composition Report”) from the sub-menu.

3. Atthe Media Selection screen, select a single media and click OK to confirm your selection.

4. Atthe Target Selection screen, select as many targets as you wish and click OK to confirm your selection.

Types of Reports

Click on “Reports” or use the arrow keys to scroll between the different reports. Here are the four different

report options:;

1. Cume Statistical Report: Provides market persons, media persons, media cume ratings, audience
composition and target index for selected targets and using the media’s cume audience.

2. Cume Audience Chart: Provides market persons, media persons and media rating for the selected targets
and using the media’s cume audience.

3. Most Often Statistical Report: Provides market persons, media persons, media rating, audience
composition and target index for selected targets and using the media’s most-often audience.

4. Most Often Audience Chart: Provides market persons, media persons and media rating for the selected
targets and using the media’s most-often audience.

Note: if you selected the “Arbitron Single Media Composition Report” as your report option, the resulting figures
for each of the above mentioned reports will be based on the Arbitron ratings data, rather than The Media
Audit's ratings data.

Other Report Options

1. Click on any column heading (persons, rating, composition or index) to sort that column from ascending to
descending order.

2. Tore-sort the list by “book order” (the default order in which the targets appear in the list), click on the
“Target” column header.

3. Tofilter out those targets where the media indexes are below 100, click on “Options/Show Only Values
>=100".

4. To hide or resize a column, click on the dividing line between columns and drag with your mouse. Note,
than when hiding a column, it will also hide the column in the printout.

5. To create a custom prospect list, select all targets and then sort by index or media rating.
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Composition Report—how to read a single media report

How to Read a Single Media Composition Report

Below is an example of a Single Media Composition Report, profiling an alternative newspaper by type of
vehicle owned. In this example, the Target Index column is sorted in descending order, showing which targets
the media indexes highest. This is an example of how a user would create a custom prospect list for the
automotive category.

Click on “Reports” or use the arrow keys to
scroll through the different reports

# of adults in base reached by
the media

Composition Reporkts

Baze Media | Targets | Options | Find... | {— | Reports —} | % Clp | Genders ‘? | Exit |
Repott: COMPOSITION REPORTS THE MEDIA ALDIT /
Market: METRC, S for FALL 2004 % of base reached by media /
Bazes: ADULTS AGE 18+ :

B s Number of adults in the base
Baze Population: 2 836,502 % In Media Audience: 13 4% Media Persons: 380,757
farket darket Wedia ez Audience
Target Percent Perzonsz Perzons Rating Comp.
MAKE COF YEHICLES MOWY CAMED--Bilhiy 24 83,501 30,893 370 81
MAKE OF WYEHICLES MCWY CRMED--SATURM 248 83 665 23,398 280 B.1
MAKE COF YEHICLES MOCWY CRWMED--MISS AN 76 215,909 55,161 255 145
W AKE OF WEHICLES MCW CAAMED-- &MY ELROPEAN 135 382074 96 484 253 253
MAKE OF YEHICLES MOWY CWWNED--Y OLHSVWAGEN 449 140,168 33,740 241 g4
W aKE OF WEHICLES MCOW CWNED--SLIBARL 44 139,811 30,332 M7 20
MAKE OF YEHICLES MOWY CAAWMED--M A ZDA, 41 116,474 19,659 164 2.2
W &AKE OF WEHICLES MCW CANED--HOMDL, 163 461 934 73867 160 194
MAKE OF YEHICLES MOWY CWMED--ANY FOREIGN 284 1656135 263,005 154 591
M aKE OF WEHICLES MOW CWNED-- &MY JAPAMESESLS| AN 518 1463395 225594 156 g0.0
MAKE OF WEHICLES MW CAAMED--HYLIMD A 33 92553 14,016 151 37
MUMBER CF “EHICLES MChY CAMMED-- TV 384 1089994 155015 142 407
PLAM BUY--FOREIGHN CARMN AMTRUCKSPORT UTILITY 2.3 149,046 20,166 135 23
MUMBER CF “EHICLES MChWY CAWMED--CNE M7 E16,215 21,129 132 M3
PLAR BLY--% AMTRUCKSPORT UTILITY 7.4 209,199 27147 130 A
MUMBER CF “EHICLES MChWY CWWMWED--THREE OR MORE 353 999884 128453 128 337
PLARM BUY--USED CARM AMTRUCKSPORT UTILITY 10.4 294,109 39,371 120 93
MAKE OF YEHICLES MOWY CWWNED--FORD 324 M7 18 107 515 "7 252
MAKE OF YEHICLES MOWY CWNED--ARY DOMESTIC g9.3 196688 29797 11.2 aTT
MAKE OF YEHICLES MOWY CWANED--MITSUBISHI 30 85,040 9,215 1048 24
W &AKE OF WEHICLES MCW CWMNED--TONY OT A 176 495 206 53,23 107 140
PLAM BUY--CARM AMTRUCHKSPORT UTILITY 165 475916 50,736 107 133
PLAR BUY--DOMESTIC CARMA AMTRUCKISPORT UTILITY 20 227573 23,309 102 B
MAKE OF YEHICLES MOWY CWWMED--CHEYROLET 226 642 161 54,075 100 165
W &KE OF WEHICLES MCW CWNED--DIODGE ME 336,009 32612 a7 26
MAKE OF WEHICLES MCWY CWMED--OLDEMOBILE 26 73528 6,392 g7 1.7
M&KE OF YEHICLES MChW CAAMED--LINCOLMNMERCURY 26 74932 E 462 g3E 17
MAKE OF YEHICLES MOWY CWWMED--CHRY'SLER 74 208 764 17,826 85 47

How to Read the Different Columns in this Report

Market Percent: The percent of different people in the base who are in the target.

Market Persons: The total number of different people in the base who are in the target.

Media Persons: The total number of different people in the media who are in the target.

Media Rating: The percent of the target who are in the media.

Audience Composition: The percent of the media who are in the target.

Target Index: The likelihood of the media audience being in the target. 100 = the market average, and
>100 is more likely than the market average while <100 is less likely than the market average. In this
report, the newspaper’s readers are 176% more likely than the market to own a BMW. The target index
also demonstrates a media’s efficiency in delivering a target.
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