Cross Tab Report—introduction

What is a Cross Tab Report?
A Cross Tab Report allows you to conduct an in-depth profile of a single target for a local market. A National

Cross Tab report is also available and represents an aggregate of all of the local U.S. markets measured by The
Media Audit.

The Cross Tab Report Main Menu appears below with a brief explanation of the functionality for each report
within the Cross Tab application. Note: the simplest way to access Cross Tab is to access from the main menu
of The Media Audit software. To change between surveys, use the Survey button from the main menu of The
Media Audit software.

crosstabRepots |
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i CrossTab Reports | &ge Beports |7 Duit |
Double Target Reports Income Reports
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Zipcode Reportz Milez Driven Feport
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Cross Tab Report—the toolbar

The Cross Tab Toolbar
This is an example of a Cross Tab toolbar within the Cross Tab program of TMA.

Baze | Primary | Targets | Options Genders

Fin-:l...| = |Fiepu:urts —}l = | Clip 7 | Exxit

Base

Users can change the respondent base that will be used in all computations. By clicking on this button, you can
change the base from adults 18+ to any qualitative target, zip code, cluster of zip codes, county, cluster of
counties, city or cluster of cities. Available base options vary whether you are using Local Cross Tab Data or
National Cross Tab data.

Primary
This allows the user to select a single target (or media) to be profiled.

Targets
This allows the user to choose from a list of targets (and media).

Options
Here you can modify how the report will appear on screen and when printed. Below is an example of what you
can modify:

Options

Iv Show Sample Size on Screen
[ Show Gridiines on Repart

[ SetlLogo

™ Show Only Values »= 100

I Show Respondent Base Column

Thesze settings are for the curent report only and are not saved. However, zome
of the zettings can be activated [and saved) for all reports. To access
those settings, please select 'Options' then 'Display Preferences’ from the main

menu.

Cancel

Find...
Allows user to quickly find text in a displayed report.

Previous Report -
Shows the previous report.

Reports
Lets you choose from a list of available reports.

—
Next Report
Shows next report.

The Media Audit is a Syndicated Service of International Demographics, Inc.

Customer Support: 800.324.9921 ol



Cross Tab Report—the toolbar

The Cross Tab Toolbar Continued

Baze | Primary | Targets | Options Genders

Fin-:l...| = |Fiepu:urts —}l = | Clip 7 | Exxit

_ =i
Print
Prints the current report.

Clip
Clips the data for pasting into other programs.

Genders
Applies an additional filtering restriction (male or female) to the base.

R
Help
Depending on where you are in the Cross Tab program, it will launch some or all pages of this manual in an
electronic or PDF format.

Exit
Exits the report.

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Cross Tab—how to create a report

How to Create a Cross Tab Report

o=

Click on Cross Tab from The Media Audit Main Menu.
Click on Cross Tab from the main menu of the Cross Tab program.
At the Primary Target Selection Screen, select a single target (or media if available) to profile. Click OK.
At the Targets Screen, select as many targets as you wish. Click OK. Your report will be displayed. If you
selected a custom base, it will be applied as a filter to the report.

5. An example of a Cross Tab report is below. By clicking on the “Reports” button, you can scroll through the
different reports that are available.

Use this to create or
change the base for your
report

Drop down menu
of available
reports

Baze | Primary | Targets | Options | Find.. | ‘— | Reports —} % Clip | Genders ‘? | Exit |
Report: CROSSTAB REPORTS THE MEDIA, ALIDIT Cross Target Statistical | Click on any
farket: CHICAGD, IL for JUM-2UGHOW-DEC 2007 i
Bases: ADULTS AGE 168+ headlng to sort
Primary [ . . Ly on column
I Hide or resize a column by __
asePo| . . 218, Target P 1 i
clicking and dragging Frgst Fersens:
.. 2
dividers Base Primary Harizontal “ertical Target
Target [ Persons Persons Percent Percent Index
FOLLCWY SPORT O TW--COLLEGE BASEBALL 551 600 227 800 267 185 158
FOLLOWY SPORT ON TW--COLLEGE BASKETBALL 2357100 565 400 240 453 142
FOLLCWY SPORT ON TW--CHICAGO CLBS 3,661 400 6584 400 187 555 111
FOLLOWY SPORT O TW--CHICAGO WHITE SCx 3,162,800 500,300 18.0 1.3 112
FOLLCW SPORT O TW--CHICAGO BULLS 3,205 800 636,000 188 543 M7
FOLLOWY SPORT ON TW--CHICAGD BEARS 4,390,100 g37,300 1891 F - 113
FOLLCWY SPORT ON TW--CHICAGD BLACKHAWKS 1,054 400 257 600 238 220 141
FOLLOWY SPORT O TW--NASCAR 1,342 400 234 900 175 2041 104

In the above example using a local market database, the user created a report that analyzed which sporting events

automobile purchasers like to follow on TV. For an explanation on how to read this report, see next page.

The Media Audit is a Syndicated Service of International Demographics, Inc.
Customer Support: 800.324.9921
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Cross Tab Reports—how to read a report

How to Read a Cross Tab Report

Below is an example of a Cross Tab Report, profiling Automobile Purchasers by the different sporting events
they follow on TV. In this example, the base selected was Adults 18+. The definition for each of the column
headers is below.

1. Base: A selected demo, target, or geographic area from which the report is based.
2. Primary Target: The target (or media) that is being profiled.
3. Targets: The criteria that is used to describe the Primary Target. Also referred to as Secondary Targets.
4. Base Persons: Total number of persons in the market that are in the base.
5. Primary Persons: Total number of persons in the base that are in the primary target.
6. Horizontal Percent: % of people in the secondary target that match the primary target audience.
7. Vertical Percent: % of People in primary target that fall into the secondary target group.
8. Target Index: Likelihood that the primary target audience is to be above or below the market average with
the secondary target.
CrossTab Reports P =]
Baze | Friman | Targets | Options | Find.. | = | Reports | e | % | Clip | Genders ‘@ | E it
# of adults in base who
Report CROSSTAB REPORTS THE M % of adults in base who plan | ¢ypzs Tary{ PlaN to purchase vehicle
Market: CHICAGD, IL for JUM-AUGMON-DEC 2007 10 purchage a vehicle
Baszes: ADULTS AGE 18+
Primary Target: PLAMN EIUY--CARNANI{\‘“(Q_IV
Base Populstion: 6,926 000 Base selected is adults 18+ % In Target: 16.9% Target Persons: 1,170,700
Baze Primary Harizantal Yertical Target
Target | Persons Persons Percent Percent Irvcde
FOLLOWY SPORT O TY--COLLEGE BASEBALL 51 600 227 800 287 195 158
FOLLOWY SPORT ON TY--COLLEGE BASKETBALL 2357100 565,400 240 453 142
FOLLOWMY SPORT ON TY--CHICAGO CUBS 3661 400 654,400 18.7 585 111
FOLLOWY SPORT Ol TY--CHICAGO WHITE S0 3,162 800 600,300 18.0 1.3 12
FOLLOWY SPORT O TY--CHICAGO BULLS 3,205 800 636,000 19.8 543 N7
FOLLOWMY SPORT OM TY--CHICAGD BEARS 4390100 837,300 1941 7.5 K]
FOLLOWMY SPORT Ol TY--CHICAGD BLACKHA 1,054 400 257 600 238 220 1
FOLLOWMY SPORT O TY--MNASCAR 1,342 40 234 900 175 204

| Number of persons
in the base who
follow the Chicago
Cubson TV Adults who plan to
buy a car/vanitruck
% of

e Chicago Cubs Buyers follow Cubs fansy compared
Purchasers in the Fans who plan to the Chicago " pd I
base who Follow the buy an automobile | | cubs on TV to the average adult
Chicago Cubs on TV in the market

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Double Target Cross Tab Reports—how to create a report

How to Create a Double Target Report

1. Click on Double Target Report from the main menu of the Cross Tab program.

At the Primary Target Selection Screen, select the two targets you wish to profile Click OK.

3. Atthe Targets Screen, select as many targets as you wish. Click OK. Your report will be displayed. If you
selected a custom base, it will be applied as a filter to the report.

4. An example of a Double Target Report is below. By clicking on the “Reports” button, you can scroll through
the different reports that are available.

o

Drop down menu
of available
reports

Double Target Report -- Persons

Double Target Report -- Horizonkal Percent
Double Target Report -- Wertical Percent
Double Target Report -- Target Index

Use this to create or
change the base for
your report

Douby: Target CrossTab Reports

Baze | Prmary | Targetz | Options | Find... ‘— | Reports —} | % | Clip | Genders ‘? | E it |

Repart: DOUBLE TARGET CROSSTAB REPORTS THE MEDI& ALDIT
harket: CHICAGD L for JUN-ALGRMOY-DEC 2007
Bases: ADULTS AGE 18+
Target 1: SHOP ELECTROMICEIAPPLIAMCES--ABT TELEVISION & APPLIAMCES Double Target Report -- Yertical Percent
Target 2: SHOP ELECTROMICSIAPPLIAMNCES--BEST BUY

Target 1 Target 2

“ertical “ertical
Targets Percent Percent Difference
ANMUAL HOUSEHOLD INCOME--$50 000 PLUS 291 a7 .4 1.7
AnMULL HOUSEHOLD IMCOME--§75,000 PLUS 421 39.0 =341
AMMUAL HOUSEHOLD INCOME--F100,000 PLUS 3.3 245 58
ADULTS--AGE 18-20 * 95 95
ADULTS--AGE 21-24 [ g4 g.2
ADULTS--AGE 25-34 14:3 212 94
ADULTS--AGE 35-44 254 218 -3.5
ADULTS--AGE 43-49 121 11.3 -0.8
ADULTS--AGE 50-54 12.2 101 -2.1
ADULTS--AGE 55-64 19:3 11.8 75
ADULTS--AGE 65-T4 11.6 448 58
ADULTS--AGE 73 PLUS 74 24 -5.0
PLAN BUY MEXT 12 MOS--STERECHCD OR MP3 PLAYERAPCD 18.6 251 g4
PLAN BUY MEXT 12 MOMNTHS--VIDED CAMERANCRIDNVD 131 228 96
PLAN BLUY MEXT 12 MOS--PERSONAL COMPUTERERUIPMENT 238 288 20
PLAN BUY MEXT 12 MOS--COMPUTER SOFTVWARE 200 28.0 g.0
PLAN BUY MEXT 12 MOMNTHS--MNEW T SET 218 211 -0.8
HOT s - 4.6 4.2 -0.4
HOTY--PLAM TO BUY MEXT 12-MONTHS 147 139 -0.8
DIGITAL RECORDIMG DEVICE NOWY HAVE--DVE OR TIVOD 324 304 0a

In the example above, the user profiled two electronics retail stores on a number of targets, using “Vertical Percent”
as the comparison metric. In this example, customers who shop ABT Electronics have a higher household income
and are also older than those who shop Best Buy. See next page for an explanation on how to read this report.

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Multiple Target Cross Tab Reports—how to create a report

How to Create Multiple Target Report

N

Click on Multiple Target Report from the main menu of the Cross Tab program.

At the Primary Target Selection Screen, select up to five targets you wish to profile Click OK.
At the Order Primaries screen, you can choose to re-order the selected targets by changing the numbers

in each of the boxes. Click OK when satisfied with order.

Order Primaries

Oider  Media

Fieorder

1 PLA&N BUY-CARAMMN/TRUCK/SPORT UTILITY

2 PLA&N EUY-NEW CARAAN/TRUCK/SFORT UTILITY

3 PLAN BUY-WILL PAY $30000 PLUS FOR MEXT YEHICLE
4 OWN-VAN

Cancel

ol olal

At the Targets Screen, select as many targets as you wish. Click OK.

Your report will be displayed. If you selected a custom base, it will be applied as a filter to the report.
An example of a Multiple Target Report is below. By clicking on the “Reports” button, you can scroll

through the different reports that are available.

Use this to create or
change the base for
your report

Drop down menu
of available
reports

Mulki Target Repork -- Persons

Mulki Target Report -- Horizontal Percent
Mulki Target Repork -- Yertical Percent
Mulki Target Report -- Target Indesx

Baze | Prmary | Targetz | Oplions | Find... | {— | Reports —} | % Clip | Genders ‘? | Exit |
Report: MULTI TARGET REPORT THE MEDI&, AUDIT Multti Target Report -- Persons
Market: METRO, USA for FALL 2004
Bases: ADULTS AGE 18+
Target 1: PLAM BUY --CARM ANTRUCHISPORT UTILITY
Target 2 PLAN BUY --MEW CARA ANTRUCHISPORT UTILITY
Target 3 PLAM B --MILL PAY $30000 PLUS FOR MEXT WEHICLE
Target 4 Ci-- % A

Target 1 Target 2 Target 3 Target 4
Targets Perzonz Persons Persons Ferzonsz
MEM--LZE 15 + 251,500 83,600 57,200 281 200
WWOMEM--LGE 18 + 224 400 73,000 33,100 279,000
AL HOUSEHCLD INCOME--$35,000 PLUS 373,500 141,100 85,300 415,200
AMNUAL HOUSEHOLD IMCOME--F50,000 PLUS 255900 108,300 76,400 279,300
ADULTS--AGE 158-34 171 800 41,200 25500 170400
ADULTS--AGE 25-49 287 800 858,500 53,800 287,000
ADULTS--AGE 25-54 333,200 108,700 59,500 334 400

In the example above, the user profiled different auto buying groups against age, gender, and household income.
For example, the number of adults who plan to buy a new car/van/truck or SUV who are 25-49 years old is 287,800.
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Double or Multiple Target Cross Tab Reports—how to read

How to Read a Double Target Report

Below is an example of a Double Target Report, profiling customers of two local electronics retail chains in a
local market. In this example, the base selected was adults 18+. Using index as the comparison metric, the
report below illustrates the differences between the two retail chains . The definition for each of the column

headers for the various reports is below:

NogkwdE

Base: A selected demo, target, or geographic area from which the report is based.
Target 1and 2: The two targets that are being profiled.
Targets: The criteria that is used to describe the Primary Targets. Also referred to as Secondary Targets.
Target Persons: Total number of persons in target 1 or target 2 who are in the secondary target
Horizontal Percent: % of people in the secondary target that match the audience of Target 1 and 2.
Vertical Percent: % of People in Targets 1 and 2 that fall into the secondary target group.
Target Index: Likelihood that Target 1 or 2 audience is to be above or below the market average with the
secondary target.
Double Target CrossTab Reports 2] =]
Baze | Prumary | Targetz | Optionz | Find... {— | Reports —} | % Chp | Genderz ‘? Exit |

Repart: DOUBLE TARGET CROSSTAB REPORTS THE MEDIA ALICIT Double Target Report

hdarket: CHICAGD, L far JUM-ALGRMOY-DEC 2007 Target Index

Bazes: ADULTS AGE 15+

Target 1 SHOF ELECTROMICESSAPPLIANCES--ABT TELEWISION & APPLIANCES

Target 2: SHOF ELECTROMICS/APPLIANCES--BEST BUY

Target 1 Target 2

Targets Index Index Difference

AMMUAL HOUSEHOLD INCOME--F50,000 PLUS 123 1149 -4

AMMUAL HOUSEHCLD INCOME--F75,000 PLUS 136 127 -0

AMMNUAL HOUSEHCLD INCOME--F100 000 PLUS 163 127 =35

ADULTS--AGE 18-20 127 127

ADULTS--AGE 21-24

ADULTS--AGE 25-34

ADULTS--AGE 35-44

ADULTS--AGE 45-49

ADULTS--AGE S0-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

ADULTS--AGE 75 PLUS

PLAN BUY MEXT 12 MOS--STERECVCD O
FLAN BUY MEXT 12 MOMTHS--%IDEQ
FLAN BUY MEXT 12 MOS--PEREC)
PLAN BUY MEXT 12 MOS--C0
FLAN BUY MEXT 12 MORT
HO T --ChT
HOTY--PLARN TO BU
DIGITAL RECORD

FLAYERAPOD

ICE MO HAVE--DVWR O

ABT customers are
63% more likely
than the average
adult to earn
$100,000 or more

118
a3
A7

Best Buy
customers are

27% more likely to
earn $100,000 or
more

The Media Audit is a Syndicated Service of International Demographics, Inc.

Customer Support: 800.324.9921

The program
calculates the
difference between
the two metrics (in
this example, index)

97




Zip Code Cross Tab Reports—how to create and read

How to Create and Read a Zip Code Report

1. Click on Zip Code Report from the main menu of the Cross Tab program.

2. Atthe Primary Target Selection Screen, select a single target you wish to profile. Click OK. Your report
will be displayed. If you selected a custom base, it will be applied as a filter to the report.

3. Anexample of a Zip Code Report is below. In this example, the user profiled adults who read a daily

weekday newspaper and where they live. Refer to the section on Zip Code Mapper reports if you would
like to map this same data.

How to Read a Zip Code Report

1. Base: A selected demo, target, or geographic area from which the report is based.
2. Primary Target: The target (or media) that is being profiled.
3. Zip Code: The list of zip codes that are used to compare to the Primary Target.
4. Total Count: The total number of respondents or the sample size within the zip code.
5. Target Count: The total number of respondents or the sample size for the Primary Target.
6. Target Percent: The percent of people in the Zip Code that are also in the Primary Target.
7. Weighted Total Count: The Number of people in the base who are in the zip code.
8. Weighted Target Count: The Number of people in the Primary Target who are in the Zip Code.
9. Weighted Target Percent: The percent of people the Primary Target reaches in the Zip Code.
CrossTab Zipcode Report M= E
Baze | Targetz | Optionz | Find... | % | Clip | Genderz ? | E xit
Repart: CROSSTAB ZIPCODE REPORT
Market CHICAGO, IL far NOY-DEC 2007 FHENERRELLENT
Bases: ADULTS AGE 15+
Primary Target: FIVEWEEKDAY CUME-- Daily Mewspaper
B SE PERSON SR H 28,000 % IN TARGET: 29 5 PRIMARY PERSONS: 2 044 000
Weighted Weighted Weighted -
Total Target Total Taroet Target i
Zipcode Cournt Percent Count Court Percent
GO025 13 9 59.2% 39,5900 26,300 G5.9%
GO0G9 12 g 75.0% 35,900 20,700 a7.T% b
50134 9 F 77.8% 255800 20,500 G0.65%
GO453 12 F 55.3% 44 000 17,900 40.7%
GO46E 7 E B5.7% 30,300 24 800 81.8%
G049 12 i 50.0% 75,900 27800 35.2%
GOGE0 10 ] B0.0% 36,000 17,300 48.1%
0030 g 62.5% 42300 23,800 56.3%
GO0S3 5 100.0% | 27 800 100.0%
G007 10 S0.0% 17,400 46.9%
60126 9 25.6% 18,900 24 5%
G017 11 45.9% 12,200 F3.8%
GO402 9 95.6% 17,500 45.3%
0423 9 55.6% 0
B0477 13 38.5% 69.2% of the total P | Out of a total of
gog S R respondents in this | | 39,900 adults The newspaper
BOE1S 45.5% °Sp i i RS A reaches 65.9%
EnEDE The number of 55 6% zip code are daily |y | who live in this of adults in this
The sample size for | | respondents for the 50.0% readers of this P | zip code, in cod
o : : 55 6% o ZIp code.
this zip code is 13 [ Primary Target who are newspaper =1 26,300 read
respondents. in this zip code is 9 this newspaper
98 The Media Audit is a Syndicated Service of International Demographics, Inc.
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Age Cross Tab Reports—how to create and read

How to Create and Read an Age Report

1. Click on Age Report from the main menu of the Cross Tab program.

At the Primary Target Selection Screen, select the single target you wish to profile.

3. Atthe Target Selection Screen, select as many targets as you wish. Click OK. Your report will be
displayed. If you selected a custom base, it will be applied as a filter to the report.

4. An example of an Age Report is below. In this example, the user profiled adults who own different types of
vehicles by average age.

o

CrossTab Age Report H =
Basze | Primary | Targets | Options | Find... | {— I Reports —} | @ | Clip | Genders ‘? | Exit |
Report: CROSSTAR AGE REPORT THE MEDIA, ALDIT CrossTab Age Report - Avg (Mean)
Market: METRO, USA for FALL 2007
Bases: ADULTS AGE 16+
Primary Target: ADULTS AGE 15+
Base Population: 2,949,300 % In Media Audience: 100.0% Medis Persons: 2,949,300
-
Primary i
Tatget Persons
MAKE OF YEHICLES NOWY ChMED--BUICHK 85,400
MAKE OF YEHICLES MOW CWWNWED--JAGLIAR 5,000
MAKE OF YEHICLES MOV CWWNED--OLDSMOBILE 45100
MAKE OF YEHICLES MCW CRAMED--LINCOLMMERCURY 79,600
MAKE OF YEHICLES MOW CWWNED--MERCEDES 66,100
MAKE OF YEHICLES MCOW ChWNWED--PORSCHE 28,700
MAKE OF YEHICLES MOV ChANED--CADILLAC 71,300
MAKE OF YEHICLES MOWY ChAMED--CHRY SLER 156,100
MAKE OF YEHICLES MOW CWWNWED--LEXUS 74,800
MAKE OF WYEHICLES NOWY OWNED--TOYOTA 488,200
MAKE OF YEHICLES NCWY CWWINED--ISUZL 47,000
MAKE OF YEHICLES NOWY CWWMED--SATURN 95100
MAKE OF YEHICLES MOWY CWWNWED--4 0LV 4,000
MAKE OF YEHICLES MCW CAAMED--HYLIMDA 84,100
MAKE OF YEHICLES MOW CRAMED--INFIMITI 34,800
MAKE OF YEHICLES MOV ChWNED--CHEYROLET E95 600
MAKE OF YEHICLES MOWY CATED--GhiC 163,400
MAKE OF YEHICLES MCW CRNED--MITSUBISHI 35,000
MAKE OF YEHICLES NOWY CWYNWED--FORD 941 700
MAKE OF YEHICLES MOV ChWNED--JEEP 111,700
MAKE OF YEHICLES MOW ChATED--AU0] 63,600
MAKE OF YEHICLES MCW CAWWED--K1A 76,800
MAKE OF YEHICLES NOWY CWWNED--POMTIAC 120,300

According to this report, there
are 85,400 adults in this
market who own a Buick. The
average age of a Buick owner
is 58.2 years.

The Media Audit is a Syndicated Service of International Demographics, Inc.
Customer Support: 800.324.9921
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Income Cross Tab Reports—how to create and read

How to Create and Read an Income Report

1. Click on Income Report from the main menu of the Cross Tab program.

At the Primary Target Selection Screen, select a single target you wish to profile. Click OK.

3. Atthe Targets Screen, select as many targets as you wish. Click OK. Your report will be displayed. If you
selected a custom base, it will be applied as a filter to the report.

4. An example of an Income Report is below. In this example, the user profiled adults who plan to purchase a
new vehicle for each county within a metro market.

o

CrossTab Income Report !
Baze | Prmary | Targets | Options | Find.. | ‘— | Feparts —’ | = | Clip | Genders ? | Exit |
Report: CROSSTAB INCOME REPORT THE MEDI A, ALDIT CrossTab Income Report -- Avg (Mean)
Market: CHICAGD, IL for JUM-AUGMOY -DEC 2007
Bazes: ADULTS AGE 15+
Primary Target:  PLARN BUY--MNEW CARM AMTRUCKSSLW
Baze Persons: 926,000 Primary Target: §.1% of Base Persons Primary Target: 561,300 Persons
Bage Income: $452,304 250,000 Primary Target Income: 10.6% of Base Income Primary Target Income: $47 773,000,000
Ay
Primary Total (Mean)
Target Persons Income Income $0 §58 832 117 GE3
LIWE IM--ILLIMGCIS COOK COUMTY 320,900 25,531 000,000 79,536 I
LIWE IM--ILLINCIS DUPAGE COUNTY 49,300 3,908,250,000 73,275 I
LIWE IM--ILLIMCIS KARE COUMTY 3,600 2 867,000,000 91,016 I
LIWE IM--ILLIMCIS LAKE COUMTY a0,500 5.448,750,000 108,110 I
LIVE IM--ILLIMCIS hC HEMRY COUMTY 13,500 1,443,000, 000 104 565 I
LIWE IM--ILLIFM OIS WLL COUNTY 35,300 4 153,500,000 117 563
LIVE IM--IMDIAMN S LAKE COLUNTY 36,000 2 04,000,000 71,934
LIVE IM--IMDI &M A PORTER COLNTY 10,600 904 250,000 §5,024
LIVE IM--\SCONSIN KENOSHA COUMTY 6,700 524 000,000 75,209
LI%E IM--ILLIMCIS GRUNDY COUMTY 1,000 42 500,000 42,500
LIWE IM--ILLIMCIS KEMDALL COUMTY, 5,600 350,000,000 52,500
\ N\ \

7
)/

More adults who plan to buy a
new vehicle live in Cook
County than any other county

Adults who live in Will County
and plan to buy a new vehicle

have the highest income—
Note that total income refers to the $117,663
number of primary persons times
average income

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Home Value Cross Tab Reports—how to create and read

How to Create and Read a Home Value Report

1. Click on Home Value Report from the main menu of the Cross Tab program.

At the Primary Target Selection Screen, select a single target you wish to profile. Click OK.

3. Atthe Targets Selection Screen, select as many targets (including media) as you wish. Click OK. Your
report will be displayed. If you selected a custom base, it will be applied as a filter to the report.

4. An example of a Home Value Report is below. In this example, the user compared home values for adults
who listen to different radio stations in a local market and who plan to buy a home in the next 2 years and
also own a home. The Home Values numbers may be of particular interest to advertisers in mortgage
lending, home remodeling, or furniture stores.

o

There are 204,900 adults 18+ in the
market who plan to buy a home and
now own. The total value of their homes

There are 2,949,300 adults Out of all adults in the

18+ in the base with a total base, 6.9% plan to buy a is $90,255,000,000, which represents
home value of home in the next 2 years O f thas 4t 1
$838,435,000,000 and now own a home 10.8% of the total home value for all

adults 18+ in this market

CrossTab Home Yalue Report

Base | Primary | Targets | Options | Find... Reports —} | é | Clip Exit |
/ | /
Report: CROSSTAB HOME W ALLUE RT THE MEDIA, IT CrozsTab Home Yalue Rep i (Mean)
Market: METRO, US4 for FALL 2
Bases: ADULTS AGE 15+
Primary Target:  PLAN TO BUY & HOYE DURING MNEXT 2 YWEARS--NOW Ot
Base Persons: 29439 300 Primary Taraet: 6.9% of Base Personz Primary Target: 204,900 Persons
Base Home Value:  $838 435,000,000 Primary Home Yalue: 10.8% of Baze Home Yalue Primaty Home %alue: $50 255 000,000
Ay
Mumber of Home [Mean)
Target Home Oweners Yalue Home Yalug 0 $318,.221 F636,441
ADULTS AGE 18+ 193,100 90,255,000,000 467 400 I
PAST 7-D&Y CUME RaDIC--KBHS-Fi 25,500 13,735,000,000 451,930 I
PAST 7-DAY CUME RADIO--KBSG-Fid 11,800 7 510,000,000 536,441 I
PAST 7-DAY CUME RADIO--KCMS-Fhl 17 600 7,790,000,000 442 514
PAST 7-D&Y CUME RaDIO--KIMNG-Fh 3400 1,190,000,000 350,000
PAST 7-DAY CUME RADIO--KIRO 12,700 5,545 000,000 436,614
PAST 7-DAY CUME RADIC--KISWN-F 22200 9,090,000,000 409,459
PAST 7-DaY CUME RADIO--KIXI 3,700 1,285,000 000 350,000
PAST 7-DAY CUME RADIC--KJAG-FM 21,400 11,730,000,000 548,131
PAST 7-D&Y CUME RaDIO--KJR 12,600 5,630,000,000 445,413
PAST 7-D&Y CUME RADIO--KJR-Fil 20,700 9,965 ,000,000 451 401
PAST 7-DAY CUME RADIC--KKWF-Fil 15,900 §,10:3,000,000 208,745

Number of KKWF-FM listeners [\

who own a home and who are in / \

Lhoempg |nmea;(rt)/2t3rg:rts()plan o buy a Total value of homes owned by
KKWF-FM cume listeners who

The mean home value is highest with

are in the primary target adults who plan to buy a home and

who listen to KBSG-FM—$636,441
compared to the average 18+ home
buyer in the market ($467,400).

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Miles Driven Cross Tab Reports—how to create and read

How to Create and Read a Miles Driven Report

o

Click on Miles Driven Report from the main menu of the Cross Tab program.
At the Primary Target Selection Screen, select a single target you wish to profile. Click OK.
At the Targets Selection Screen, select as many targets (including media) as you wish. Click OK. Your

report will be displayed. If you selected a custom base, it will be applied as a filter to the report.

An example of a Miles Driven Report is below. In this example, the user compared the average miles

driven in a typical week for owners of various makes of vehicles who also plan to buy a new or used
vehicle in the next 12 months. The miles driven numbers may be of particular interest to media such as
outdoor and radio and would suggest a strong potential for ad exposure for certain types of consumers.

CrossTab Miles Driven Report

Base | Primary | Targets | Options | Find... | R o | Reports | == | = Clip | Genders B | Exit
Report: CROSSTAB MILES DRIVEM REPCRT THE MEDIA AUDIT CrozsTak Mies Driven Repart -- Avg (Mean)
arket: METRO, USa for FALL 2007
Bazes: ADULTS AGE 15+

Primary Target:  PLAN BUY--CARA AMTRUCKSSLY

Baze Persons: 2,949 300 Primary Target: 17.0% of Base Persons
Murmber Total
of Ml

Target Drrivers Drriven

M&KE OF YEHICLES MOWY OWHED--tAZDA §,269 6,111 636
M&KE OF YEHICLES MOWY OWNED--CHRYSLER 3 6 1,662,523
M&KE OF YEHICLES MOWY OWWHED--HOMD A, 65,459 5,246,312
MAKE OF YEHICLES MOWY OWWNED--SATURM 11,796 9,605,920
MAKE OF YEHICLES MY CWARMED--MISSAN 24 570,631
MAKE OF YEHICLES MOWY OWWNED--ISUZL 263 663
MAKE OF YEHICLES MOWY OWWNED--PONTIAC 11,892,759
MAKE OF YEHICLES MCWY CWWNWED--CHEWROLET 41,171,133
MAKE OF YEHICLES MCWY CWWNWED--MERCEDES 1,674 G643
MAKE OF YEHICLES MCWY CWWWED--DABATIC 490,350
MAKE OF YEHICLES MOWY OyWWNED--JEER 39,647 130
MAKE OF YEHICLES MO OWWNED--FORD 66,255,195
MAKE OF YEHICLES MOWY OWUNED--ACURA 3,092 365
MAKE OF YEHICLES MCWY CAMED--Bhdiy 7073 BEE
MAKE OF YEHICLES MCWY CWMED--LEXUE 3,758,830
MAKE OF YEHICLES MW OWWNED--CADILLA) 5 631 407
MAKE OF YEHICLES MW OWVUNED--GRC 8,569 653
MAKE OF YEHICLES MO CONED-- 13,168 437
MAKE OF YEHICLES MO ChhED-- RCURY 3,269,524
MAKE OF YEHICLES RO i ED.-- 1,790,714
MAKE OF YEHICLES MOWY CWWNEL, 575034
MAKE OF WYEHICLES RO Chih 2083727
MEKE OF YEHICLES MChY 479975
M&KE OF YEHICLES MW 933.002

Pritnary Target: 502 500 Persons

N

Number of Mazda owners who
are in the primary target (plan to
buy a new/used vehicle next 12
months)

Total miles driven among

a new/used vehicle next 12

Mazda owners who plan to buy

months in a typical week

102

Customer Support: 800.324.9921

AN

Among Jeep owners who
plan to buy a new/used
vehicle in the next 12
months, the average number
of miles driven weekly is 284

The Media Audit is a Syndicated Service of International Demographics, Inc.



