Special Reports—target market profile

What is a Target Market Profile Report?
A Target Market Profile Report provides a demographic profile of any target, comparing the characteristics to

those of the market.

How to Create a Target Market Profile Report
1. Click on Special Reports. Click on Target Market Profile Report on the sub menu.
2. Atthe Target Selection screen, select a single target. Click OK to confirm.

How to Read a Target Market Profile Report
Below is an example of a Target Market Profile Report for customers who use Verizon Wireless. The Market
Profile Percent column refers to the % of the base that falls into the different profile groups, while the Target

Profile Percent column refers to Verizon users who fall into the different profile groups. An index greater than
100 indicates that Verizon users are more likely than the base to be in one of these profile groups.

Target Market Profile Report

Baze Populstion: 2,836 500

% In Target: 24 5%

use Verizon

# of adults in base who

Percent of adults in base who use
Baze | Targetz | Optiong | Find... @ LClip | Genders ‘? E: Verizon
Report: TARGET MARKET PROFILE REPORT  —————Tucsacou vz |
Market: METRO, USA for FALL 2004 i \
Bases: ADULTS AGE 158+ Base IS adU|tS 18+
Target: CELLULAR CARRIER--%ERIZOMYVARELESS

y

Target Persons: 695,400

| v

ETHMICITY -AWHITE
ETHMICITY --BLACK
ETHMICITY --HISPAMIC
ETHMICITY -- 25140

IMCOME--= 15K
INCOME--15H- 23K
IMCOME--25H-33H
IMCOME--35H- 50k
IMCOME--S0K-73H
INCOME--7SH-1 00k
INCObAE--1 Q0K-1:30k
IMCOMAE--1 50K+

EDUCATION--H 5. OR LESS
EDUCATION--H 5. GRADUATE
EDUICATION--SOME COLLEGE
EDUCATION--COLLEGE DEGREE
EDUC ATIOMN--ADYAMCED DEGREE

Market Target

Profile Profile
Market Profile Groups Percert Percernt Inclesx o 100 200 200
GEMDERS--MALE 49.3 46.4 94 I
GEMDERS--FEMALE 0.7 536 105 I
AGES--18-20 70 g4 119 I
AGES--21-24 55 6.1 110 I
AGES--25-34 159 137 72 I
AGES--35-44 2135 182 59 I
AGES--45-49 104 167 153 I
AGES--50-34 9.4 93 a7 I
AGES--53-64 131 150 114 I
AGES--B5-74 Tr 57 L P —— |
AGES--TS + 59 29 49 I

6.3

M2
264
230
1.2

74
282
280
237
115

-

Using the above example, 12% of adults 18+ have a household income between $75K and $100K while 16.6%

of Verizon users have the same household income. This makes Verizon users 37% more likely than the

average adult to earn this income.
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Special Reports—generic media profile

What is a Generic Media Profile Report?
A Generic Media Profile Report demonstrates the general media habits of a target.

How to Create a Generic Media Profile Report
1. Click on Special Reports. Click on Generic Media Profile on the sub-menu.
2. Atthe Target Selection Screen, select a single target. Click OK to confirm.

How to Read a Generic Media Profile Report

Below is an example of a Generic Media Profile Report for Hispanic adults. The Market Profile Percent column
refers to the % of the base that falls into the different media exposure groups. The Target Profile Percent
column refers to the % of Hispanic adults who fall into the different media exposure groups. Anindex greater
than 100 indicates that Hispanic adults are more likely than adults 18+ to fall into a media exposure group.

Generic Media Profile Report

Baze | Targets | Options | Find... | = Clp |Genders] ® | Exxit |
Report: GEMERIC MEDIA PROFILE REPORT i
Market: DENVER, CO for APR-W Base is adults 18+
Bazes: ADULTS AGE 15+
Tergeh ROSEEPANG DESCENT % Target selected is Hispanic adults 18+
Market Target
Praofile Profile
Market Profile Groups Percert Percent Index il 100
RADIO EXPOSURE:
ANERAGE WEEKDAY 69.2 ;
PAST 7-DAY CUME 819 Ea ]
TELEVISION AVERAGE WEEKDAY EXPOSLRE:
BEFORE 9 00 Ahd 31.5 308
900 46 TO 4 00 P 254 3041
4 00 PM TO 5 00 P 225 24.4
500 PM TOE 00 P 3741 40.0
6 00 P TO 7 00 P 52 647
FO0PMTOA000PM G4 .4 E2.3
10 00 Pr TC 10 30 PR 349 36.3
10 30 PM TS MID 189 235
EXPOSED AVERAGE DAY G826 G604
CABLE TV,
HAWE CABLE ANDIOR SATELLITE 50.9 &0.1
HAWE LOCAL CABLE (MAY ALSO HANVE SATELLITE) 538 496
HAWE SATELLITE (MAY ALSO HAWVE LOCAL CABLE) N3 401
DALY NEWSPAPER EXPOSURE:
AVERAGE WEEKDAY 363 6
WEEKDAY CUME 492 305 62
PAST SUMDAY 201 295 o8
PAST 4-SUNDAY CUME 56.9 344 60
PAST 7-DAN CUME G085 350 62
RADID EXPOSURE GROUPS:
HEAY™ 150 MINUTES + 201 19.5 95
MWEDILM 50-173 M. 286 220 76
LIGHT 1-59 MIM. 205 19.3 94
MCME O MR 308 3849 126

Using the above example, this target group indexes above the market average in numerous TV day parts,
suggesting the target audience is more likely than all adults 18+ to be viewing TV. The target group also has a
index of 59 for average weekday newspaper readership, which means that Hispanics are 41% less likely (100
minus 59) than all adults 18+ to read a daily newspaper on the average weekday.

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Special Reports—target vs. media profile (+/-% bar)

What is a Target vs. Media Profile Report?
A Target vs. Media Profile Report provides a side-by-side comparison of a medium and target. There are two
types of reports; Target vs. Media (+/-% Bar) and Target vs. Media (% Bar).

How to Create a Target vs. Media Profile Report (+/-% bar)

1. Click on Special Reports. Click on Target vs. Media Profile (+/-% bar) on the sub menu.
2. Atthe Media Selection Screen, select a single media. Click OK to confirm.

3. Atthe Target Selection Screen, select a single target. Click OK to confirm.

Report Options

Click on “Reports” or use the arrow keys to scroll between the different reports. Here are the two different report

options:

1. Cume Persons: Provides percent of the media’s cume audience that matches the demo on the left.

2. Most Often Persons: Provides percent of the media’s most often audience that matches the demo on the
left.

Refer to the next page on how to read a Target vs. Media Profile Report (+/- % bar):

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Special Reports—how to read a target vs. media profile (+/-% bar)

Below is an example of a Target vs. Media Report (+/- % Bar), comparing a radio station’s audience profile to a
new car buyer profile. The Target Percent column refers to the % of the market that falls into the different
demographic groups. The Media Profile Percent column refers to the % of the media that falls into the different
demographic groups. The Percent Point Difference column calculates the difference between the media
composition and the target composition percentages. A bar going to the right would indicate that the media is
over-delivering a target, and a bar going to the left would indicate that a media is under-delivering a target.

Using the below example, 52.8% of new car buyers in this market are male, compared to 82.4% of the radio
station’s audience is male. The station also performs well with households earning $50K—$75K. An auto dealer
buying spots on this station might consider tailoring the commercial to appeal to the station’s upscale male
audience.

Target vs. Media Profile (+/- % Bar)

Baze | Media | Targets | Options | Find... | = | Reports | == | @ | LClip | Genders ‘? Exit |
Report: TARGET ¥S. MEDI& PROFILE (+£- % BAR) 0 : P THE MEDIA ALIDIT Cume
Market: METRO, LISA for FALL 2004 82.4% of this station’s
Bases: ADULTS AGE 18+ H H
e e audience is male
Target PLAN BUY--CARM ANTRUCKISPORT UTILITY
Target Perzons: 475,900 Media Perzons: 129,000
Market Profile Groups | TargetPercent | Media Percert/ ~Difference  [-20 -10 0 10 20
GENDERS--MALE 528 824 2961 | S
GENDERS--FEMALE 472 175 265 —— ; ;
AGES-18-20 a7 143 55) ! — : :
AGES--21-24 55 26 28} ! - : ;
AGES--25-34 24 170 43 : E— : :
AGES.-35.44 254 329 70} ! _— ;
AGES--45-43 127 129 03 ; i ; ;
AGES--50-54 a5 93 0z : i' : :
AGES.-55.64 104 95 05 ‘ | )
AGES--B5-T4 52.8% of car/ 33 15 24! : 1 : :
AGES-75 + 18 + A5 | ' '
van/truck or : | ! : :
ETHMCITY-WHTE | G\ buyers 731 a0.2 ek ! —— ;
ETHMICITY--BLACK 120 36 a4 | — : :
ETHuICITY--HISPENIC | gre male 65 44 24 ! - ; ;
ETHNICITY --AZ18N 50 95 49! : — : :
INCOME—= 15K 62 * 52! ! — ; :
INCOME--15K-25K 44 44 *: : : : :
INCOME--25K-35K 104 36 T2 | : :
INCOME - 35K-50K 247 85 8.2} E— : :
INCOME--50K-75K 171 342 170 ! ——————
INCOME--75K-100K 165 164 an : : : :
INCOME-—1 D0K-1 50K 123 197 7a: ! — :
INCOME--150k+ 75 130 52! : — : :
EDUCATION-H 5. OR LESS 28 26 &1 : : : : :
EDUCATION-H 5. GRADUATE 330 365 a8 : ‘ : :
EDUCATION-SOME COLLEGE 256 295 40 : E—— : :
EDUCATION--COLLEGE DEGREE 196 195 o ! i ; ;
EDUCATION--A0Y ANCED DEGREE 108 33 18 : = : :
TARGET MARKET PROFILE IS BASED ON 151 RESPONDENTS, MEDIA AUDIENCE PROFILE IS BASED ON 40 RESPONDENTS

The Media Audit is a Syndicated Service of International Demographics, Inc.
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Special Reports—target vs. media profile (% bar)

How to Create a Target vs. Media Profile Report (% bar)

1. Click on Special Reports. Click on Target vs. Media Profile (% bar) on the sub menu.
2. Atthe Media Selection Screen, select a single media. Click OK to confirm.

3. Atthe Target selection Screen, select a single target. Click OK to confirm.,

Report Options

Click on “Reports” or use the arrow keys to scroll between the different reports. Here are the two different report

options:

1. Cume Persons: Provides percent of the media’s cume audience that matches the demo on the left.

2. Most Often Persons: Provides percent of the media’s most often audience that matches the demo on the
left.

How to Read a Target vs. Media Report (% bar)

Below is an example of a Target vs. Media Report (% bar), using the same example as the previous page.
There are only subtle differences between the two types of reports, for example, the report below does not
calculate the percent point difference between the target composition % and the media composition %. All
percentages are vertical. For example, the % of the target (new car buyers) who are male is 52.8%, while the %
of the selected media’s audience who are male is 82.4%.

Target ¥s. Media Profile Report P =
Base | Media | Targets | Options | Find. = | Beports | == | = | Clip | Genders ? Exit

Report: TARGET %%, MEDIA PROFILE RERORT THE MEDI& ALDIT Cume

Market: METRO, USA for FALL 2004

Bases: ADULTS AGE 18+

ledia: WHBE-Fhd

Target: PLAN BUY--CARMN SMTRUCHSPORT UTILITY

Target Persons: 475,900 Media Persons: 129,000
Target hiedlia ]

hiarket Profile Groups Percent Iu} 28 55 83 Percent Iu} 28 55 a3

GEMDERS--MALE 525 I 2.4 I—

GENDERS--FEMALE 472 I 175 I

AGES--16-20 67 I 145 N

AGES--21-24 55 0 26 11

AGES--25-34 219 I 17.0 .

AGES--35-44 250 I 320 I

AGES--45-49 127 125

AGES--50-54 95 93

AGES--55-64 101 N 95 N

AGES--65-T4 1= | 151

AGES--TS+ 151 *

ETHHICITY - A%HITE 731 I 302 I

ETHMICITY--BLACK 120 36 0

ETHMICITY - -HISPANIC 65 M 44 H

ETHMICITY --2Z1AMN s0 95 Nl

INCOME--= 13K 62 H -

INCOME--15H-25K 44 B 44 W

INCOME--25K-35K 105 N 36 0

INCOME--35K.-50K, 247 N g5 N

INCOME--S0K- 75K 171 . 342 I

INCOME--73K-100K 165 N 16.4 I

INCOME--100K-150K 1235 N 197 I

INCOME--1 50K+ 76 130 N

EDUCATION--H.S. OR LESS g5 M 26

EDUCATION--H.S. GRADUATE 330 368

EDUCATION--SOME COLLEGE 256 295 |

EDUCATION--COLLEGE DEGREE 196 1935

EDUCATION-- A0 AMCED DEGREE 105 B 93 5 -

TARGET MARKET PRCFILE IS BASED O 161 RESPONDEMTS. MEDIA AUDIENCE PROFILE IS BASED OM 40 RESPONDEMTS
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Special Reports—media vs. media profile (% bar)

What is a Media vs. Media Profile Report?
A Media vs. Media Profile Report compares two media side-by-side by gender, age, income and education and
ethnicity.

How to Create a Media vs. Media Profile Report

1. Click on Special Reports. Click on Media vs. Media Profile (% bar) on the sub menu.

2. Atthe Media Selection screen, select the two media you wish to compare Make sure any previous
selections have been cleared and then hold down the CTRL key while making your two selections.

3. Inthe Select Media Order screen, select which media you wish to show up first in the report. Click OK to
confirm your selection.

Report Options

Click on “Reports” or use the arrow keys to scroll between the different reports. Here are the two different

report options:

1. Cume Persons: Provides percent of the media’s cume audience that matches the demo on the left.

2. Most Often Persons: Provides percent of the media’s most often audience that matches the demo on the
left.

How to Read a Media vs. Media Profile Report (% bar)

Below is an example of a Media vs. Media Profile Report (% bar), comparing the business section of a daily
newspaper to a competing weekly business publication. All percentages are read vertically, for example,
59.2% of this daily newspaper’s business section readers are male, compared to 41% of the competing

Media vs. Media Report

1 il 1 1
Base | Media | Targets | Options | Find. | 4= # ft t | Clip | Genders R Exit | # Of tOtalcume
or total cume persons in this
Report: WEDI, 'S, WEDIA REPORT persons in this THE MEDI AUDIT media’s audience Cume Audience
Market: METR, USa for FaLL 2004 ) ;
Bases: ADULTS AGE 15+ media’s audience who are 18+
Media 1 D TIME"IFBUSINESS 5 +
Media 2 THE BUSINESS JOI who are 18
MEDI2 1 PERSONS: 244 600 MEDI2 2 PERSONS: 174,800 BASE PERSONS: 2,536,500
hfarket Profile Groups | D TMERADBUSINESS S [D 27 55 82| THE BUSIMESS JOURMAL [0 27 EEE|
GENDERS--MALE 59.2 I 41.0 I
GENDERS--FEMALE 40.5 I 59.0 I
AGES-18-20 k #
AGES-21-24 231 55 W
AGES-25-34 54 W 141
AGES-35-44 145 EEE 267 I
AGES-—-45-49 215 N 54 M
AGES--50-54 113 137
AGES--55-64 193 - 152 .
AGES-65-T4 14.0 N 9z
AGES-TE + el 101
ETHMICITY - WHITE 71.5 I g1.6 I
ETHMICITY --BLACHK Er N | 271
ETHMICITY --HISPANIC 141 171
ETHMICITY - &3140 114 75 M
INCOME--= 15k, £ 231
INCOME--1 525K rrn | 63 W
INCOME--23k-35H 125 N 17.0
INCOME--33k-50K 325 I 247 EEEEE
TN OME--S 075k 11.0 Hl 162
TN OME--7 5100k 133 113
IR OME -1 D01 50K 145 EEE 1.4 El
INCOME--1 50K+ 52 M 106 HE
EDUCATION--H.5. OR LESS 08 11
EDUCATION--H.5. GRADUATE 181 22
EDUCATION--SOME COLLEGE 303 : 200
EDUCATION--COLLEGE DEGREE 252 352
EDUCATION--50ANCED DEGREE 205 24
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