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Report:  RANKER REPORT THE MEDIAAUDIT Media Plan/Buy Report
Market: CHICAGO, IL for RELEASE: FALL 2016
Bases: ADULTS AGE 18+
Target: PLAM BUY—-CARMNANTRUCKISUV
Base Population: 7,484,957 % In Target: 24.7% Target Persons: 1,849 372
Most Most Most Most -~
Cume Cume Cume Cume Often Often Often Often Conversion (Tl
Rank Media Persons Rating Comp. Index Persons Rating Comp. Index Ratio
1 WKSC-FM 501,231 271 392 158 182,184 99 402 182 36.3
2 WBBM-FM 480,310 26.0 342 138 195,491 108 335 135 408
3 WGCHFM 352,669 19.1 35.0 141 154,458 8.4 349 141 438
4 WPWH-FM 194,947 105 344 139 59,075 32 30.8 124 303
5 WLIT-FM 186,179 101 M5 139 35,822 19 282 114 18.2 A
6 WTMX-FM 182,676 99 242 97 69,415 38 225 9 38.0 5
T WBBM-AMAWCFS-FM 158,596 86 225 90 96,879 52 258 104 61.1
8 WHKQX-FM 150,611 8.1 258 104 47,510 26 213 86 N5
9 WLUP-FM 141,192 T8 228 92 36,608 2.0 171 69 259
10 WLS-FM 130,304 T0 28.0 13 41,897 23 287 118 322
11 WSCR-AM 125,554 6.8 18.2 T3 59,475 3.2 219 88 474
12 WVAZ-FM 122,970 6.6 19.4 T8 67,197 36 20.3 &1 548
13 WUSN-FM 120,536 6.5 218 88 40,903 22 17.0 68 33.9 b
14 WIMK-FM 103,572 5.6 e 124 15,397 0.3 17.0 68 149
15 WEBG-FM 101,308 55 298 120 35,385 20 276 11 357
16 WDRV-FMAVWDV-FM 85,791 52 7 87 16,345 09 10.3 41 176
17 WBEZ-FM 89,043 438 234 114 47 521 26 239 120 53.4
18 WGN-AM 87,508 47 16.1 65 30,429 16 127 51 348
19 WHVP-AM 77,892 42 234 93 33,264 18 267 107 427
20 WSHE-FM 75,191 44 273 10 31,386 17 354 143 a7
21 WXRT-FM 74,297 40 187 79 38,105 21 224 S0 51.3
22 WOJO-FM 55,381 30 443 175 7,040 04 218 a7 127
23 WLS-AM 35910 19 108 42 12,891 0y 8.4 34 359
24 WSRB-FM 34,040 1.8 18.3 T4 7,691 04 341 137 228
25 WXLC-FM 33,600 1.8 320 125 13,536 0y 207 83 403
26 WRME-LP 33,050 1.8 156 63 17,085 0 16.1 65 517 -

Rank all the media options within a market on a specific target. Rank by ratings, indices or
audience loyalty (conversion ratio).




